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About the OIC

The Organization of Islamic Cooperation (OIC) is the second largest organization after the
United Nations with a membership of 57 Countries spread over four continents. The
Organization is the collective voice of the Muslim world. It endeavors to safeguard and protect
the interests of the Muslim world in the spirit of promoting international peace and harmony
among various people of the world. The Organization was established upon a decision of the
historical summit which took place in Rabat, Kingdom of Morocco on 12th Rajab 1389 Hijra
(25 September 1969).

Over the last 40 years, the membership has grown from its founding members of 30 to 57
Member Countries. They are Afghanistan, Albania, Azerbaijan, Bahrain, Bangladesh, Benin,
the United Arab Emirates (UAE), Brunei Darussalam, Burkina Faso, Algeria, Djibouti, Chad,
Indonesia, Morocco, Cote d’Ivoire, Palestine, Gabon, The Gambia, Guinea, Guinea Bissau,
Guyana, Iraq, Iran, Cameroon, Qatar, Kazakhstan, Kyrgyzstan, the Comoros, Kuwait, Libya,
Lebanon, Maldives, Malaysia, Mali, Egypt, Mauritania, Mozambique, Niger, Nigeria,
Uzbekistan, Pakistan, Senegal, Sierra Leone, Somali, Sudan, Surinam, Syria, Saudi Arabia,
Tajikistan, Togo, Tunisia, Tiirkiye, Turkmenistan, Uganda, Oman, Jordan, Yemen.

Observer Countries: Bosnia and Herzegovina, Central African Republic, Kingdom of
Thailand, The Russian Federation and the Turkish Republic of Northern Cyprus (TRNC).

Muslim Communities / Organization/Islamic Institutions: Moro National Liberation Front
and Parliamentary Union of the OIC Member States - PUOICM

International Organizations: United Nations (UN), Non-Aligned Movement (NAM), League
of Arab States (LAS), African Union (AU) and Economic Cooperation Organization (ECO).



About COMCEC

The Standing Committee for Economic and Commercial Cooperation of the Organization of the Islamic
Cooperation (COMCEC) is the main multilateral economic and commercial cooperation platform of
the Islamic world. COMCEC serves as a central forum to address the common development problems
of the Islamic Ummah and provide solutions to them. As one of the four Standing Committees of the
OIC, COMCEC was established by the Third Islamic Summit Conference held in Mecca/Taif, in 1981.
It became operational at the Fourth Islamic Summit Conference held in Casablanca, Kingdom of
Morocco, in 1984, with the election of the President of the Republic of Tiirkiye to its Chairmanship and
convening of its first ministerial level meeting in the same year. COMCEC has 57 Member Countries
as well as 5 Observer Countries which are spread over four continents.

COMCEC convenes annually, usually in October or November, at ministerial level in Istanbul, Tiirkiye
under the Chairmanship of the President of the Republic of Tiirkiye. So far, it has regularly convened
40 Sessions. COMCEC has initiated many programs/projects and successfully implemented most of
them. Please see the COMCEC Progress Report since 2013 for more details. Click for the Reports of
the COMCEC Ministerial Sessions.
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PREFACE

The 2024 Trade Outlook is the continuation of the regular COMCEC’s annual trade outlook
publications, and the overall objective of this publication is to provide an overview of
international trade and that of the Organization of the Islamic Cooperation (OIC) Member
States. It focuses on trends and characteristics of intra-OIC trade and attempts to identify major
trade drivers and common obstacles hindering trade during 2024.

The outlook is composed of thirteen chapters, elaborating world merchandise and service trade
(Chapter 1-5); OIC merchandise and service trade (Chapter 6-9); Intra - OIC merchandise trade
(Chapter 10-11); State of Palestine’s merchandise and service trade (Chapter 12); Impact
factors of merchandise and service trade (Chapter 13). All chapters of the outlook consist of
figures, tables, maps and analytical text for world, regional, and selected trade or economic
groupings, where required. The data used in the tables and figures in this outlook are taken
from the publicly available mostly from the databases of ITC and UNCTAD complemented by
the databases of OIC SESRIC, OECD, WTO, IMF, World Bank and UN Comtrade databases.
As indicated in the ICT database, UNCTAD, ITC, WTO trade in services database based on
Eurostat, International Monetary Fund, Organization for Economic Co-operation and
Development (OECD) and relevant national statistical authorities’ statistics®. Users are advised
to visit these databases for additional and comprehensive information as it is continuously
updated.

This outlook has been prepared by Mr. Ercan SAKA, COMCEC Trade Consultant, with the
support and direction of the COMCEC Coordination Office (CCO) and published in November
2025.

The views and opinions expressed in the report are solely those of the author and do not
represent the official views of the COMCEC Coordination Office or the Member States of the
OIC. The designations employed and the presentation of the material in this publication do not
imply the expression of any opinion whatsoever on the part of the COMCEC/CCO concerning
the legal status of any country, territory, city or area, or of its authorities, or concerning the
delimitation of its political regime or frontiers or boundaries. Designations such as
“developed,” “developing” and “least developing” are intended for statistical convenience and
do not necessarily express a judgment about the stage reached by a particular country or area
in the development process.

Excerpts from the report can be made if references are provided. All intellectual and industrial
property rights for the report belong to the COMCEC Coordination Office.
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This report is for individual use and shall not be used for commercial purposes. Except for
purposes of individual use, this outlook shall not be reproduced in any form or by any means,
electronic or mechanical, including printing, photocopying, CD recording, or by any physical
or electronic reproduction system, or translated and provided to the access of any subscriber
through electronic means for commercial purposes without the permission of the COMCEC
Coordination Office.

The 1image wused at the cover page pf this publication is taken from
https://www.freepik.com/search?format=search&last_filter=selection&last_value=1&query=
Trade&selection=1#uuid=f1fd0ed4-6aa5-43d3-8471-b3ec44f0991d, free download category
as of 02 October 2025.

Comments and feedback on the yearbook are welcome. They may be sent to
comcec@comcec.org or to ykayis@comcec.org
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DISCLAIMER

The tables, figures, information, and text contained in this publication are provided only for
illustration and despite all efforts might contain errors. When using these statistics users are
advised to verify the latest information available in the above-mentioned trade databases which
are the source of these statistics.

The statistical data made publicly available and utilized in this publication are collected and
tabulated by the relevant international and regional authorities as mentioned above. The
correctness of this data is the responsibility of these relevant statistical data handlers. In line
with the practice of several inter-governmental organizations such as the ITC, OECD, OIC
SESRIC, UNCTAD, WTO, this publication also uses the same names of members or regions
as listed and used by these authorities.

It is important to note that the references to other geographical territories and groupings are
based solely on terms provided to the databases or publications developed by the relevant
international organizations or terms used by the most relevant international organizations. The
use of such data and terms does not constitute or imply an expression of opinion by the
COMCEC concerning the status of any country or territory, or the delimitation of its frontiers,
or sovereignty. The colors, boundaries, and names shown, and the designations used in this
publication do not imply any judgment, official endorsement, or acceptance by the COMCEC
Secretariat as to the legal status or frontier of any territory, or the rights and obligations of any.



ABBREVIATIONS AND SYMBOLS

COMTRADE
EU
EUROSTAT
FAO

FDI

GDP

HS

IMF

IRAN I.R
ITC

LDCs

LAOS
LIBYA
NETHERLANDS
OECD
OPEC
PALESTINE
ROK
SAARC
SADC

SITC
SYRIA
Tanzania
UAE

UK

USA

United Nations International Trade Statistics Database
European Union

Statistical Office of the European Communities

Food and Agriculture Organization of the United Nations
Foreign Direct Investment

Gross Domestic Product

Harmonized Commaodity Description and Coding System
International Monetary Fund

The Islamic Republic of Iran

International Trade Centre

Least-developed countries

Lao People's Democratic Republic

The State of Libya

Kingdom of the Netherlands

Organization for Economic Co-operation and Development
The Organization of the Petroleum Exporting Countries
The State of Palestine

Republic of Korea

South Asian Association for Regional Co-operation
South African Development Community

Standard International Trade Classification

The Syrian Arab Republic

Tanzania, United Republic of

United Arab Emirates

The United Kingdom

The United States of America



USD/US$ The United States Dollar (the official currency of the USA)

UN United Nations

UNCTAD United Nations Conference on Trade and Development
UNSD United Nations Statistics Division

WCO World Customs Organization

WTO World Trade Organization

The following symbols are used in this publication:

e US$/USD United States dollars
e Q1 1st quarter

e Q2 2nd quarter

e Q3 3rd quarter

o Q4, 4th quarter

e CIF cost, insurance and freight
e FOB free on board

e Mb/d Thousand barrels per day
e n.e.s. not elsewhere specified

e n.i.e. not included elsewhere

e Billion 1,000,000,000

e Trillion 1,000,000,000,000

Minor discrepancies between constituent figures and totals are due to rounding.

The following international and regional databases are most frequently utilized in the statistical
queries and analysis are listed below and the links attached to this outlook as Annex 1.

e International Trade Centre, ITC

e UNCTADSTAT, UNCTAD

e EUROSTAT, Eurostat is the statistical office of the European Union (EU)
e IMF data, IMF

e World Bank Open Data

e Economic Outlook Database, IMF

e Direction of Trade Statistics (DOTS), IMF

e OECD Data, OECD

e OIC Statistics Database (OIC Stat), SESRIC

¢ National Accounts Statistics Database, UNIDO
e UN Comtrade database, UNSD

e International Trade Statistics Yearbook, UNSD
e Service trade database, UNSD

e World Development Indicators, World Bank

10



e Regional Trade Agreements Database, WTO

e Integrated Trade database, WTO

e Consolidated Tariff Database and WTO stats, WTO
e Preferential Trade Agreements Database, WTO

Unless otherwise indicated,
(i) All value figures are expressed in U.S. dollars.

(i) Trade figures include the intra-trade of free trade areas, customs unions, geographical and
other groups.

(iii) Merchandise trade figures are on a customs basis and

(iv) Merchandise exports are FOB and merchandise imports are CIF.
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INTRODUCTION

International trade mostly refers to the voluntary exchange of goods and services among
nations, enabling countries to capitalize on their comparative advantages and boosting
efficiency, growth, and investment. While it brings many benefits—such as lower prices, job
creation, and technological diffusion—it also faces challenges like tariff escalations,
protectionism, market volatility, disturbing factors in supply chain, regulatory tension and trade
related bilateral and multilateral agreement e.g. EU’s Carbon Border Adjustment Mechanism
(CBAM)? and The Agreement on Climate Change, Trade and Sustainability (ACCTS)? and
The EU and Mercosur countries (Argentina, Brazil, Paraguay, Uruguay) concluded a long-
awaited deal in 2024, including environmental safeguards.

The share of the OIC Member Countries in global merchandise trade was not substantially
changed but there are several initiatives, particularly trade related agreements between the OIC
Member Countries are well noted such as UAE-Morocco finalizing a Comprehensive
Economic Partnership Agreement (CEPA), Qatar—Iraq, Qatar—Uzbekistan, and Oman-Algeria
deepening trade and investment ties via bilateral dialogue and agreements and UAE-
Azerbaijan exploring enhanced cooperation in entrepreneurship, tourism, and renewable
energy sectors

In statistical terms, the global trade reached about US $33 trillion in 2024, with goods
accounting for approximately US $25 trillion and services making up US $8 trillion. Services
trade particularly surged by 7-9%, contributing significantly to overall growth, while
merchandise trade grew more modestly (~2-3.3%).

International trade can play a key role in generating economic growth, employment and
development. However, many countries fail to benefit from international trade due to many
challenges, including their undiversified economies and high trade costs.

Having high levels of heterogeneity and divergence in terms of geography, size, population
and economic development, the OIC Member Countries have demonstrated significant
differences with regards to trade performances. Moreover, many OIC Member Countries’
exports depend heavily on primary commaodities. As a result, lowering oil prices and other
commodity prices negatively affected not only their export revenues but also growth and
development. Hence, the need for pursuing policies aimed at diversifying exports and to expand
export markets intensified to increase OIC Member Countries’ resilience to external shocks
and sustain their growth.

2 EU’s Carbon Border Adjustment Mechanism (CBAM): In effect since October 2023, CBAM is phasing in full
application by 2026. It requires importers to report carbon emissions embedded in goods from selected sectors,
with the aim of protecting EU climate ambitions.

3 The Agreement on Climate Change, Trade and Sustainability (ACCTS) was signed on 15 November 2024 by
Costa Rica, Iceland, New Zealand, and Switzerland, eliminating tariffs on hundreds of environmental goods and
promoting eco-labeling and subsidy reform.
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The Standing Committee for Economic and Commercial Cooperation of the Organization of
the Islamic Cooperation (COMCEC) is the responsible platform within the OIC for enhancing
economic and commercial cooperation among the Member States. Since the commencement
of its activities in 1984, COMCEC has initiated numerous programs and projects towards
increasing intra-OIC trade (trade among the Member States), addressing the problems faced in
trade liberalization, trade facilitation, trade promotion and trade financing in the Member
States. Among these programs and projects, the Trade Preferential System among the OIC
Member States (TPS-OIC), which is the flagship project of the COMCEC on trade
liberalization, is now operational.

To address the development challenges of the Member Countries more efficiently, the
COMCEC Strategy was adopted by the Fourth Extra-Ordinary Islamic Summit Conference
held on 14-15 August 2012 in Makkah Al-Mukarramah. Trade is one of the cooperation areas
in the Strategy, with the strategic objective of increasing trade among the Member States.
Identifying trade liberalization, trade facilitation, trade promotion, and trade financing as the
output arcas, COMCEC aims at achieving strategy’s targets through its implementation
instruments namely Trade Working Group and COMCEC Project Funding.

The present document aims to provide a general outlook of the trade of OIC Member States
and other individual economies by identifying common trends and impact factors as well as
key challenges they face in increasing their trade. Despite their economic and social
differences, these countries also face some similar obstacles such as protectionist trade regimes,
dependency on limited types of commodity exports, burdensome customs procedures, regional
and domestic political and economic instability, increasing the cost of transportation, limited
access to regional and overseas markets, inadequate financial resources and underdeveloped
financial systems.

Besides giving background information on the activities of the COMCEC for increasing intra-
OIC trade, the document also considers the COMCEC Strategy for increasing trade and
addressing the common obstacles faced by the Member States towards reaching this goal.

This Outlook has thirteen sections:

Chapter 1-5 give a general overview of the world merchandise and service trade
Chapter 6-9 provides a general overview of the OIC merchandise and service trade.
Chapter 10-11 concentrates on the intra - OIC merchandise trade

Chapter 12 gives a snapshot of the State of Palestine’s merchandise and service trade

Chapter 13 overviews impact factors on merchandise and service trade
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CHAPTER 1. OVERVIEW

1.1 Scope

This chapter is designed to highlight some of the significant merchandise and service trade
developments and trends at the global level, covering their developments during the past five
years (2020-2024).

It is important to note that at international trade related statistics, the merchandise-based data
is collected and tabulated under the Customs Harmonized System (HS)’s 99 chapters as the
service basis data is mostly collected and tabulated under a total of 11 categories
(Manufacturing services on physical inputs owned by others; Maintenance and repair services;
Transport; Travel; Construction; Insurance and pension services; Financial services; Charges
for the use of intellectual property; Telecommunications, computers, and information services;
Other business services and Personal, cultural, and recreational services)

For this outlook, most of the data are retrieved from the International Trade Centre (ITC),
which is a multilateral agency, which has a joint mandate with the World Trade
Organization (WTO) and the United Nations (UN) through the United Nations Conference on
Trade and Development (UNCTAD).

1.2 World exports and imports

As the following tables no.1 and 2 illustrate the value of the global export of merchandese and
services combined has been between USD 23 and USD 33 trillion in 2020-2024. During the
same period, the value of the global imports of goods and services has been very close those
of the exports and the difference between two values in 2024 was only $621 billion.

Table 1: Total Exports of Merchandise and Service in USD Thousand (2020-2024

Exports of

2020

Merchandise | 17,494,444,311 22,148,344,040 | 24,701,959,316 23,633,258,628 23,899,979,068
Service 5,320,263,199 6,404,799,756 7,414,659,224 8,035,807,819 8,812,755,280
Total Export | 22,814,707,510 28,553,143,796 | 32,116,618,540 31,669,066,447 32,712,734,348

Source: ITC database

Table 2: Total Imports of Marchandise and Service in USD Thousand (2020-2024

Imports of

2020

Merchandise | 17,727,610,451 22,450,819,760 | 25,322,777,860 23,946,292,315 24,090,360,830
Service 5,057,831,534 5,858,736,840 6,780,360,458 7,454,334,065 8,000,893,309
Total Import | 22,785,441,985 28,309,556,600 | 32,103,138,318 31,400,626,380 32,091,254,139

Source: ITC database
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The figure 1 below shows the closeness of the global merchandise exports and imports values during
the past five years.

Figure 1: World merchandise exports and imports,2020-2024,USD in thousands
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Source: ITC dataset

The following figure also shows the closeness of the global service exports and imports values during
the past five years.

Figure 2:World service exports and imports,2020-2024, USD in thousands
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Source:ITC database

1.3 Annual changes

The year-to-year basis analysis indicated that the values of the global merchandise and service exports
were no stable as shown at the table no.3 and figure no.3. The annual change was even went to -1% in
2023 and recovered in 2024 with 3% increase.

Table 3: World merchandise exports annual changes,2020-2024, USD in thousands
2020 ‘ 2021 ‘ 2022 2023 2024

22,814,707,51 | 28,553,143,79 | 32,116,618,54 | 31,669,066,44 | 32,712,734,34
Total export

0 6 0 7 8
Annual change 25 12 -1 3

Source: ITC database
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Figure 3: World merchandise exports’ annual changes,2020-2024, USD in thousands
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The annual changes in the global merchandise and service trade have been between 24% and -2% during
the past five years. Although it dropped to -2% in 2023, it recovered in 2024 and the annual changes
turned into positive (2%) as shown the table 4 and figure 4 below.

Table 4: Global merchandise and service imports,2020-2024, USD in thousands
Merchandise 2020 ‘ 2021 2022 2023 2024
Total Import 22,785,441,985 | 28,309,556,600 | 32,103,138,318 | 31,400,626,380 | 32,091,254,139

Annual change - 24 13 -2 2
Source:ITC database

Figure 4:Global merchandise and service imports,2020-2024, USD in thousands
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21



1.4 World Trade Balance

1.4.1 Merchandise basis trade balance

The merchandise trade balance for the past five years have always been negative,between USD -190
billion to USD-620 billion.The deficit or negative balance between merchandise import and export
during 2022 was at the highest level (USD-620 billion). Although the trade balance deficit was almost
50% reduced in 2023 and 2024, it was stiil negative during the past two years (USD -313 billion in
2023 and USD -190 billion in 2024.

Table 5: Trade balance of World Merchandise,2020-2024, USD in thousands
Merchandise Trade

2020

Merchandise Export | 17,494,444311 | 22,148,344,040 | 24,701,959,316 | 23,633,258,628 | 2>699:979.068

Merchandise Import | 17,727,610,451 | 22,450,819,760 25,322,777,860 23,946,292,315 | 24,090,360,830

Annual change (%) 29.7 105 -49.5 -39.1

Source: ITC database
1.4.2 Service basis trade balance

The wold service trade balance, as shown the table below, was USD 581 billion in 2023. With
approximately 37% increase, it reached to USD 811 billion in 2024.This is the highest value of trade
balance of the past five years.

Table 6:World Service Balance,2020-2024, USD in thousands

Service Trade 2020 2021

Service export 5,320,263,199 6,404,799,756 7,414,659,224 8,035,807,819 8,812,755,280

Service import 5,057,831,534 5,858,736,840 6,780,360,458 7,454,334,065 8,000,893,309

Annual change
(%) 108 16 -8.3 39.6
Source: ITC database

The figure 5 below shows the world merchandise and service basis trade balances together for the past
five years. are shown together.

Figure 5: Trade balance of merchandise and Service,2020-2024,USD in thousands
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Source: ITC adatabase
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CHAPTER 2. WORLD MERCHANDISE EXPORTS

2.1 Volume and worth

In 2024, the world merchandise exports totalled to USD 23,8 trillion. Comparing to the previos year
(2023), the value of the world merchandise exports increased USD 266 billion or %1.1 in 2024.

Table 7:World Merchandise Export ,2020-2024, USD in thousands
Exporters 2020 2021 2022 2023 2024

World 17,494,444.311 | 22,148,344,040 | 24,701,959,316 | 23,633,258,628 23,899,979,068

Annual Change (%) 26 11.7 -4 1.1

Source: ITC database

As the following figure illustrates, the annual change in the merchandise exports during the past five
years were up and down. The 26% increase in 2021 decreased t011.7% in 2022 and then dropped to
%-4 in 2023. The recovery to the positive value came in 2024 with %1.1 increase.

Figure 6:World Merchandise Annual Change (%), 2020-2024,USD in millions
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Source : UNCTAD database

2.2 Major merchandise exporters

China, USA, Germany, Netherlands, Japan, ROK, Italy, Hong Kong-China,France and Mexico were
the top ten countries of global merchandise exports of the past five years. Among these major
economies, China with USD 3.5 trillion was the leading merchandise exporter country, followed by
the USA with USD 2.0 trillion and Germany with USD 1.6 trillion in 2024.

As the table below shows, these top major ten economies kept their ranks during the past five years.On
the other hand, among the over 230 individiual countries and territories, Malaysia, UAE, Saudi Arabia,
Indonesia and Tirkiye were the first five OIC Member Countries entered the top thirty global
merchandise countries list with the rank numbers of 24,2,26,28 and 29 respectively.
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Table 8: Major World Merchandise Exporters,2020-2024, USD in thousands

2020 2021 2022 2023 2024

[ ][iasemadu | [22.14830.000 ] [24701,950316 | [23.633250.628 ] [23.899 970068

|1.China | [2,588,402,392 | |3,361,814,264 | |3,593,601,450 |[3,388,716,312 | [3,575457,663 |
[2. USA | [1,424,934,919 | |1,754,300,368 | [2,062,937,261 |[2,019,159,665 | [2,064,516,772 |
3. Germany | [1,379,900,278 | [1,631,098,969 | |1,645377,162 ||1,681,974,764 | [1,684,013,664 |
|4.Netherlands | (551,352,792 | |696,873,257 | [768,259,270 | [734,008093 | |722,294,257 |
|5.Japan | 640,953,137 | |757,461,387 | |752,071,999  |[719,844077  |[707,995434 |
[6. ROK | [512,788,606 | |644,438622 | 683,584,759 | [632,225,745 | [683,691,488 |
|7.Italy | 498,803,832 | |615,910,260 | 659,387,209 | [677,095229 | [674,873,608 |

%mgg KONg.\Ie51 515756 | [672,153980 | [611,481,003 | [576,144442  |[640570014 |
|9.France | (478,291,801 | |573,266461 | 610,677,200 | [637,967,202  |[626,943857 |
[10.Mexico | (416,982,170 | |494,460,765 | [577,730,713 | [592,997,234  |[618,982,287 |
| | 233,553,703 | |299,288,393 | 353,149,561 | (312,964,855 | |330,045,621 |
| | (335,206,008 | |425159,797 | |515,621,189  |[570,245384 | (309,705,150 |
| | (173110415 | |276,204569 | [411,184942 |[320978141  |[305,358,131 |
| | 163,306,490 | |231,587,887 | 291,979,103 | |{258,797,196 | |264,703,354 |
| | 169,657,940 | |225264314 | 254,171,899 | |255,627,429 | |261,801,501 |
Source :ITC database

The merchandise exports by the countries in 2024 are also shown in map style figure 7 where China
and the USA with above USD 2 trillion export values are clearly highlighted.

Figure 7: Map of exported merchandise in countries in 2024.
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2.3 Merchandise exports by region

The analysis of world merchandise exports by regions during the same period indicated that Asia with
USD 10.4 trillion was leading region and its share in the world merchandise exports was %42. Asia
region was followed by Europe (USD 8.8 trillion), Americas (USD 4 trillion) and Africa (USD 627

billion).

Figure 8: World Merchandise Exports by Regions,2020-2024, USD in Millions

Merchandise exports by regions 2024

Africa
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37%

Asia
43%

Source: UNCTAD database

2.4 Merchandise exports by developed, developing and LCD countries

The merchandise exports by developed countries during past five,including 2024, has reached to USD
13 trillion.This value was followed by developing countries(USD 11 trillion) and Least Developed

Countries (LCD) with USD 266 billion only.

Figure 9:The share of economies in world mercghandise export,2020-2024
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2.5 Type of exported merchandise

The analysis of world merchandise export by product caegories shows that the items categorized under
HS chapter 85 “Electrical machinery and equipment and parts thereof; television”were mostly exported
merchandise by the over 200 countries during the past five years,including 2024. This merchandise
group was followed by other four mostly exported product categories: “ Mineral fuels, mineral oils and
products of their distillation; mineral ”, “ Nuclear reactors, boilers, machinery and mechanical
appliances; parts thereof”, “ Vehicles other than railway or tramway rolling stock, and parts and
accessories thereof” and finally “Natural or cultured pearls, precious or semi-precious stones, precious

Table 9: Mostly exported merchandise groups,2020-2024,USD in millions
imported value

HS code

TOTAL

8

2

8

7

Product
label

All
products

Electrical
machinery
and
equipment
and  their
parts

Mineral
fuels,
mineral oils
and
products of
their
distillation
Nuclear
reactors,
boilers,
machinery
and
mechanical
appliances;
Vehicles
other than
railway or
tramway
rolling
stock, and
parts and
accessories
Natural or
cultured
pearls,
precious or
semi-
precious
stones,

Source: ITC database

in 2020.

17,727,610,451

2,963,950,258

1,638,044,982

2,164,117,135

1,291,288,176

720,604,540

imported value

in 2021

imported value

in 2022

imported value

in 2023

imported
value in 2024

22,450,819,760 | 25,322,777,860 | 23,946,292,315 | 24,090,360,830

3,621,299,670

2,665,092,144

2,560,992,565

1,516,668,964

880,136,498

3,817,988,318

4,213,093,897

2,647,939,347

1,628,522,804

928,059,612

3,668,009,567

3,373,551,009

2,665,267,217

1,918,941,284

947,949,051

3,795,121,033

3,080,653,362

2,880,250,474

1,872,598,612

958,762,793
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2.6 Petroleum product exports

Due to the impact on world and national economies, the crude oil and petrolum product exports and its
price during the past five years are briefly included into this chapter®.

According to the Organization of the Petroleum Exporting Countries (OPEC), the The Organization of
the Petroleum Exporting Countries (OECD) were the leading petroluem exporters and during the past
five years and the petroleum exports by the OIC Member Countries reamined between 36%-40% of the
entire petroleum exports.

Table 10:The petroleum products exports by OPEC and OIC,2020-2024, (1,000 b/d

2021 2022 2023

OPEC countries

OIC Member Countries

Source: https://publications.opec.org/ash/Download

According to the OPEC reference basket, the oil export prices during the same period was not stable
and its barrel price in USD dropped from 94.55 US dollars in 2022 to 77.58 US dollars in 2023 and
then 75.91 US dollars in 2024.

Table 11: OPEC Reference Basket, Brent and WTI prices ($/b),2020-2024
Price 2020 2021 \2022 2023 2024

OPEC Reference Basket A41.47 69.89 100.08 82.95 79.89
Brent 41.67 70.8 101.1 82.57 80.64
WTI 39.43 68.17 94.55 77.58 75.91

Sources: Argus Media and OPEC Secretariat®, as of 29092025.

The following table indicates that the total daily exports of petroleum products was 31,785,000 b/d and
main exporters were USA, Netherlands, ROK, Singapore, India,Saudia Arabia, and UAE. The main
petroleum product exporter during the past five years was the USA with daily exports level of
6,648(b/d).

4 All data is taken from the OPEC (Organization of Petroleum Exporting Countries) website

5 Brent Crude is the benchmark used for the light oil market. West Texas Intermediate (WTI) is a grade or mix
of crude oil; the term is also used to refer to the spot price, the futures price, or assessed price for that oil.
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Table 12: World exports of

petroleum

2021

2022

Canada 417.9 439.3 411.5 430.7 455.9
Mexico 138.8 170.3 199.0 192.6 223.8
United States 5,292.0 5,573.0 5,944.0 6,153.0 6,648.0
Others 14.9 16.2 22.9 34.6 18.2
OECDEwope  [64506 [1093  [69431 60347  [10275 |
Belgium 502.4 541.1 513.4 561.1 574.1
France 277.9 271.7 295.8 307.6 340.8
Germany 454.3 522.5 564.0 505.5 601.3
Italy 461.8 531.3 525.6 507.1 484.4
Netherlands 1,917.6 2,257.5 2,192.8 2,158.3 2,127.7
Norway 387.8 379.0 295.0 297.2 289.5
Spain 398.2 396.1 358.5 384.2 405.2
Sweden 200.5 322.8 306.8 302.1 302.8
United Kingdom 395.4 392.1 452.3 404.6 405.6

Japan 385.2 400.9 510.1 489.4 445.3
South Korea 1,258.8 1,206.2 1,345.7 1,336.8 1,382.2
Others 214.0 2135 205.1 176.3 181.9
China 1324 1289 1146 1333 1238
India 1216 1284 1312 1313 1342

503

493

509

515

Indonesia 66 66 69 70 87

Malaysia 775 877 938 1126 856

Singapore 1440 1426 1487 1606 1615

Others 621 675 711 695 694
LainAmerica 848 800 13 13 64
Brazil 284 246 253 274 282

Ecuador 56 62 59 49 41

Trinidad & Tobago 12 10 8 7 9

Venezuela 70 67 176 201 218

Others 426 415 416 442 414
MiddieEast 3564  All2 @431 764 002
Bahrain 214 218 234 228 239

IR Iran 281 333 379 383 411

Iraq 151 158 172 198 186

Kuwait 527 604 711 965 1196

Qatar 433 456 466 470 459

Saudi Arabia 1017 1344 1468 1273 1292

United Arab Emirates 840 891 903 1143 985

516
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Angola 16 29 22 25 24
Congo 4 4 5 5 5
Egypt 166 134 49 28 35
Equatorial Guinea 0 0 0 0 0
Gabon 9 10 10 10 10
Libya 31 55 66 80 78
Nigeria 0 11 0 3 170

Source: https://publications.opec.org/asb/Download

The same database aslo shows that a total 16 OIC member states were among the daily petroleum
product exporters and their exporters during 2020-2024 in slighltly upward trend and it reached to
6.608,000 b/d in 2024. Among these OIC Member Countries, the principal five petroleum product
exporters were Saudi Arabia, followed by Kuwait,UEA ,Algeria and Malaysia.

Table 13: OIC Member Countries’ exports of petroleum products (1,000 b/d

Source: https://publications.opec.org/ash/Download

2020 2021 2022 2023 2024
1 Indonesia 66 66 69 70 87
2 Malaysia 775 877 938 1126 856
3 Babhrain 214 218 234 228 239
4 IR Iran 281 333 379 383 411
5 lraq 151 158 172 198 186
6 Kuwait 527 604 711 965 1196
7 Qatar 433 456 466 470 459
8 Saudi Arabia 1017 1344 1468 1273 1292
9 UEA 840 891 903 1143 985
10 Algeria 503 493 509 515 516
11 Egypt 166 134 49 28 35
12 Gabon 9 10 10 10 10
13 Libya 31 55) 66 80 78
14 Nigeria 0 11 0 3 170
15 Azerbaijan 28 38 22 25 16
16 Kazakhstan 114 107 99 85 72
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CHAPTER 3. WORLD MERCHANDISE IMPORTS
3.1 Volume and Growth

As the following table no.14 and figure 10 shows, the value of the global merchandise imports was
about USD 24 trillion,slightly higher that the value of 2023 (USD 23.9 trillion) but less than the value
of 2022 (USD 25.3 trillion).

Table 14:World Merchandise Import with annual change, 2020-2024, USD in thousands

Imported Imported Imported Imported Imported
value in 2020 value in 2021 |value in 2022 value in 2023 value in 2024

Importers

26.8 12.8 -5.4 0.6

Annual
Change (%)

Source: ITC database

The year-to-year change analysis of the past five years also shows that the imported value of
merchandise sharply dropped from 26.8% in 2021 to firstly 12.8% in 2022 and then -5.4% in 2023,
until it was turned into the positive percentage in 2024.

Figure 10:Merchandise imports and annual changes,2020-2024,USD in thousands

World Merchandise Import with Annual
Change (2020-2024)
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Source: ITC database

3.2 Major merchandise importers

Among the over 200 countries and territories, the top 10 merchandise importer countries were from
America (USA), Europe (Germany, UK, France, Netherlands) and Asia (China, Japan, India, Hong
Kong-China, and ROK) region and led by the USA with approximately USD 3.3 trillion in 2024. The
USA was followed by China (USD 2.6 trillion) and Germany (USD 1.4 trillion) with the values over
USD1 trillion during the same year. The relevant trade data set also indicates that the top three countries
constitute approximately %30.6 of the entire world merchandise imports during 2024.The further
analysis indicates that Tiirkiye, UAE, Malaysia, Indonesia and Saudi Arabia were the only five OIC
member countries entered the list of the first 30 major merchadise importers with the rank of
21,22,24,27 and 28 respectively.
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Importers

Imported
value in 2020

Imported
value in 2021

Table 15:Major World Merchandise Importers,20202-2024, USD in thousands

Imported
value in 2022

Imported
value in 2023

Imported
value in 2024

USA 2,406,931,650 |(2,935,314,152 (3,375,948,186 |3,172,533,052 |3,359,310,385
China 2,057,021,048 |(2,675,680,064 (2,715,998,754 |(2,559,319,988 |2,587,295,232
Germany 1,172,923,865 |1,422,827,856 |1,505,324,953 |1,433,191,152 |1,425,209,578
UK 630,863,707 695,578,289 816,299,884 791,855,405 815,579,239
Japan 634,678,167 773,720,906 905,098,532 786,365,263 743,267,456
France 571,101,841 707,800,846 815,223,848 777,581,218 740,812,466
India 367,980,363 570,402,004 732,565,993 673,791,035 702,773,476
Hong Kong, China 573,061,310 713,969,246 669,093,235 655,539,567 698,906,913
Netherlands 484,088,531 623,369,107 710,771,872 655,583,230 635,408,553
ROK 467,540,264 615,034,495 731,366,344 642,571,069 632,098,015

Source :ITC database

The map below designed by the ITC to illustrate the global merchandise importers are clearly indicates
the major two merchandise importers: the USA and China.

Figure 11: World Merchandise importers map,2020-2024, USD in thousands

Russian Federation

Australia

Source: ITC database-map
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The following chart is provided to show the negative trade balance of the major merchandise importers
besides their distance to supplying markets.

Figure 12: Merchandise importing countries trade balances

Concentration of importing countries and average distance with their supplying countries
for the selected product in 2024
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Source: ITC database

3.3 Merchandise imported by regions

The breakdown of the merchandise imports by major regions indicates that Asia with USD 9.5 trillion
was the leadig merchandise importer region during the past five years and closely followed by Europe
region with USD 8.6 trillion.These regions are followed by Americas (USD 5.4 trillion), Africa (USD
752 billion) and lastly by Ocenia (USD 360 billion). The share of the total mercandise import value of
Asia and Europe together was around %75 of the entire merchandise imports of 2024.

Table 16:Major merchandise importing regions,202-2024,USD in millions

Major regions

Africa 490,559 615,429 738,468 715156 725,748
Americas 3,753,359 47,12,220 550,1854 5,189,049 5,421,243
Asia 6,821,770 8,809,661 9,798,462 9,203,578 9,582,926
Europe 6,550,616 8,107,379 9,239,580 8,813,135 8,656,591
Oceania 262,507 326,812 383,135 357,080 360,533

Source: UNCTAD database
The following figure represents the above five regions’ share in the global merchandise imports during

the year 2024.The Asia region with 39% of the entire merchandise exports of 2024 was exceeding the
share of America, Africa and Ocenia.
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Figure 13:The share of the regions merchandise imports in 2024

Major regions merchandise import- 2024
USD in millions

EmAfrica
mAmericas
mAsia
mEurope

mOceania

Source: UNCTA database

3.4. Merchandise imports by development level of countries

Development level basis analysis indicated that the developed economies have been the leading of the
global merchandise imports during the past five years and the LCDs countries’ share in the global
merchandise import have never been above USD 500 billion during 2020-2024. As the chart no.14
ishows this values were USD 14.4 trillion for developed and USD 10.3 trillion for developing
economies in 2024.

Figure 14:Merchandise imports by countries with development level ,2020-2024

Development Level of Economies' imports

2024 USD in millions
2023 USD in millions
2022 USD in millions

2021 USD in millions

i

2020 USD in millions

(@]

5000000 10000000 15000000 20000000

BLDCs (Least developed countries) mDeveloped economies

B Developing economies

Source : UNCTAD database
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3.5 Mostly imported products

Among the 99 product categories (or HS chapters), the top or mostly imported products were “electical
machinery and equipment and parts thereof; television” under the HS chapter 85 with the value of USD
3.7 trillion. This product category’s value was USD 3.6 trillion in 2023, USD 3.8 trillion in 2022 and
the lowest figure was USD 2,9 trillion in 2020.

As the table no.17 shows, this product category was followed by “Mineral fuels, mineral oils and
products of their distillation; mineral (HS chapter 27)”, “Nuclear reactors, boilers, machinery and
mechanical appliances; parts thereof (HS chapter 84)”, “Vehicles other than railway or tramway rolling
stock, and parts and accessories thereof (HS chapter 87) and “Natural or cultured pearls, precious or
semi-precious stones, precious metals (HS chapter 71)” during the past five years, including 2024.

HS code

85

Product
label

Product

group

Electrical
machinery
and
equipment.

imported
value in 2020.

17,727,610,451

2,963,950,258

imported
value in 2021

22,450,819,760

3,621,299,670

Table 17: Mostly imported 5 top product categories,2020-2024,USD in thousands

imported
value in 2022

25,322,777,860

3,817,988,318

imported
value in 2023

23,946,292,315

3,668,009,567

imported
value in 2024

24,090,360,830

3,795,121,033

27

Mineral
fuels,
mineral
oils

1,638,044,982

2,665,092,144

4,213,093,897

3,373,551,009

3,080,653,362

84

Nuclear
reactors,
boilers,
machinery
and
mechanical
appliances;

2,164,117,135

2,560,992,565

2,647,939,347

2,665,267,217

2,880,250,474

87

Vehicles,

and their
parts and
accessories

1,291,288,176

1,516,668,964

1,628,522,804

1,918,941,284

1,872,598,612

71

Natural or
cultured
pearls,
precious or
semi-
precious
stones,
precious
metals

720,604,540

880,136,498

928,059,612

947,949,051

958,762,793

Source : ITC database
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CHAPTER 4. WORLD SERVICE EXPORTS

4.1. Volume and growth

According to the ICT database, the value of the world service during the past five years has been
positive, starting from USD 5 trillion in 2020 reaching USD 8.8 trillion in 2024,

Table 18: World service exports,2020-2024 with year-to-year changes

Exported Exported Exported value Exported Exported
value in 2020 | value in 2021 in 2022 value in 2023  value in 2024

Service Export

Yearly Change (%) - 20.3 15.8 8.4 9.6

Source: ICT database

Comparing the previous year (2023), the world service export value increased approximately USD 777
billion. This value represents about 9.6 % annual change, but this was less than the annual increase seen
in 2021 (20.35) and 2022 (15.8%).

Figure 15: World service exports with yearly change, 2020-2024.
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Source: ICT database

4.2 Major service exporters

The global service-based trade data also shows that the top 10 major service exporter countries during
the past five years were the USA, UK, Ireland, Germany, China, France, Singapore, India, Netherlands
and Japan. Among these countries, the USA with over USD 1 trillion is the leading service exporter
country during the past five years, including 2024. Compared to the year 2023, all these countries’
service exports increased and this increase for the leading country, USA, was about USD 108 billion.

These ten major service exporters constitute 56% of the entire world service exports of 2024. The
general trend of global service exports by the ten major exporters during the past five years was upward.

From the 57 OIC members, only The UAE and Tiirkiye were the two OIC Member Countries entered
the first top 20 global exporter countries.
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Table 19: Top

service exporters,2020-2024, USD thousand

S Expor_ted Expor_ted Expor_ted Expor_ted Expor.ted

value in 2020 |value in 2021 value in 2022 value in 2023  value in 2024
All services 5,320,263,199 |6,404,799,756 |7,414,659,224 |8,035,807,819 |8,812,755,280
1. USA 738,994,000 818,215,000 |962,869,000 |1,045,079,000 |1,152,747,000

2. UK 397,884,831 460,414,166 510,202,298 586,199,121 649,043,375

3. Ireland 332,484,150 391,502,418 391,363,420 431,441,320 519,543,707

4. Germany 333,528,117 |408,692,366  |433,205,255 |442,886,549 (471,817,223

5. China 280,628,773 394,272,573 424,056,426 381,120,576 445,891,924

6. France 245,661,255 |316,398,409 |360,979,808 369,930,110 [400,099,776

7. Singapore 217,435,341 284,702,006 339,596,591 358,222,476 395,565,869

8. India 203,145,152 240,655,458 309,371,096 337,539,689 374,879,314

9. Netherlands 228,664,577 |262,296,437 |295,602,336 |317,888,435 |335,957,590

10. Japan 163,953,900 |170,818,300 [170,359,182 |209,021,179 |228,538,549

13. UAE 78,121,171 102,958,000 154,415,000 166,150,450 176,782,818

22.Tiirkiye 39,260,000 62,863,000 93,250,000 106,589,000 | 115,249,000

Source: ITC database

4.3 Service exports by regions

As the figure no.16 shows, the regional basis analysis of global service exports during 2020-2024
indicates that Europe with 49% share or with USD 4,3 trillion was the major region among the other
five regions. Europe was followed by Asia (USD 2.6 trillion), America (USD 1.5 trillion), Africa (USD
158 billion) and Oceania (USD 107 billion) regions.

Figure 16: World service exports by region,2020-2024, USD in millions.

Regional breakdown of world
service exports
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Source: UNCTAD database
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4.4 Service exports by developed, developing and LCD countries®

According to the UNCTAD database, the developed countries’ service exports during the past five
years, including 2024, have been more than the total value of the service exports by developing and
least developed countries (LDCs). In 2024, the share of the developed countries in the global service
export was 70% while the share of the 44 LDC’s service export was only 0.05% or simply USD 52
billion.

Table 20: Service exports by developed, developing and LCD countries, USD in millions

2020 2021 2023 2024

Economies

Developing economies 1,374,291 | 1,730,111 | 2,189,384 | 2,379,711 | 2,650,010
Developed economies 3,947,158 | 4,676,991 | 5,233,116 | 5,676,385 | 6,202,162
LDCs (Least developed countries) 32,722 35,797 43,675 46,758 52,113

Source: UNCTAD database

4.5 Major types of services exported.

The most exported service category at global level during the past five years were “other business
service” which is composed of three subcomponents, namely: 'Research and development (R&D)
services', 'Professional and management consulting services', and 'Technical, trade-related and other
business services'.’

The share of the top service category in the entire global service exports in 2024 was around 24%. This
category is followed by other top four service categories: travel, transport, telecommunications and
financial services with the share 0f19%, 16.5%, 14%, and 8.7% respectively. The export value of these
top five service categories in 2024 accounted for approximately 83% of the entire or global service
exports.

Table 21: Top five service categories exported at world level, 2019-2023, USD in thousands

Exported Exported Exported Exported Exported

Service label

value in 2020

value in 2021

value in 2022

value in 2023

value in 2024

Other business services 1,453,281,237|1,662,147,298 |1,753,494,960 |1,955,659,510 |2,105,304,363
Travel 569,380,877 653,656,215 1,144,793,307 |1,520,317,372 |1,707,152,128
Transport 881,550,029 |1,230,958,874 |1,522,382,644 |1,360,449,219 |1,457,980,916
Telecommunications,

computers, and [ 781,541,294 951,588,317 981,797,400 1,125,878,667 |1,241,580,539
information services

Financial services 569,112,483 |660,628,326 643,483,965 705,822,677 773,566,419

Source: UNCTAD database

6 https://www.un.org/en/development/desa/policy/wesp/wesp current/2014wesp country classification.pdf

7 https://ec.europa.eu/eurostat/statistics

explained/index.php?title=EU_international_trade_in_other_business_services
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CHAPTER 5. WORLD SERVICE IMPORTS

5.1 Volume and growth

As table no.22 and the figure no.17 below shows, the total value of the world service imports reached
USD 8 trillion in 2024 and its trends during the five past years were in upward direction. Its value was
slightly over USD 5 trillion in 2020, USD 5.8 trillion in 2021, USD 6.7 trillion in 2022 and USD 7.4
trillion in 2023.

Table 22:World service imports ,2020-2024, USD million
Imported Imported value Imported value Imported value Imported value

value in 2020 in 2021 in 2022 in 2023 in 2024

All services 5,057,831,534 | 5,858,736,840 |6,780,360,458 |7,454,334,065 |8,000,893,309

Yearly Change
(%)

Source: ITC database

15.8 15.7 9.9 7.3

The year-to-year basis analysis indicates that the global service import increased by about 7.3% or USD
546 billion in 2024. This rate was 15.8% in 2021, 15.7% in 2022, 9.9% in 2023.

Figure 17:World service imports with annual changes in percentage,2020-2024
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Source: ITC database

5.2 Major service importers

The international dataset on over 200 countries and territories’ service imports for 2020-2024 shows
that the USA, China, Germany, Ireland, UK, Singapore, France, Netherlands, India, and Japan were the
top or major service importers and the USA with USD 840 billion was leading service importer country
of the past five years, including 2024.

The same data set indicates that the value of the service imports of the top ten major service importers
constituted about 55% of the entire or global value of the service imports of 2024. According to the ITC
database, UAE and Saudi Arabia were only first two OIC member States entered the list as 21t and 23"
respectively.
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Table 23:Top

Importers

Imported

value in 2020

10 major service importers ,2019-2023, USD in thousands

Imported

value in 2021

Imported

value in 2022

Imported

value in 2023

Imported
value in 2024

1. USA 472,161,000 |572,300,000 |712,033,000 |[761,789,000 (840,877,000
2. China 381,087,719 426,997,952 |465,052,708 |551,995,107 |610,564,772
3. Germany 325,951,930 |406,784,606 |471,098,157 |512,711,633 |551,938,272
4. Ireland 404,304,299 369,185,291 |381,152,008 (418,771,014 (467,095,879
5. United Kingdom 218,715,503 244,359,189 (310,004,275 (363,099,904 |401,504,532
6. Singapore 210,206,379 [247,566,227 |[296,708,414 326,272,472 |351,122,434
7. France 227,275,324 1269,101,806 |292,492,684 |331,512,636 |340,459,529
8. Netherlands 217,953,747 |249,459,565 |276,200,758 |289,996,354 |304,706,055
9. India 153,736,992 195,888,520 249,390,402 246,507,722 |269,317,651
10. Japan 198,186,300 |209,502,100 |212,607,700 |232,797,500 |246,165,963

Source: ITC database

The top ten countries in the global service trade volume of 2024 are shown in a chart below.

Figure 18: The top ten major countries’ service imports,2020-2024, USD in thousands.
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Source: UNCTAD database®

5.3 Service imports by region

The five region-based service imports data indicates that Europe region was the major service importer
and followed by Asia, America, Africa and Oceania regions during the past five years, including 2024.
Although the entire dataset indicates that all regions’ service imports were in upward trend during 2020-
2024, Europe as a sole region represented 46% of the global service imports during the year 2024.

8 https://unctadstat.unctad.org/datacentre/dataviewer/US.TradeServCatTotal
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Table 24: Regional breakdown of world service imports,2020-2024 USD in millions
Economy -Region

2020

2021

2022

2023

Africa 144,761 161,754 | 187,455 191,279 214,523
Americas 759,473 922,120 1,155,970 | 1,230,814 | 1,338,652
Asia 1,627,738 | 1,883,896 | 2,187,077 | 2,448,603 | 2,643,310
Europe 2,463,907 | 2,823,136 | 3,163,844 | 3,482,186 | 3,747,827
Oceania 62,749 68,972 103,805 126,108 134,298

Source: UNCTAD database

5.4 Major types of service imported.

According to the category of service-related datasets for 2020-2024, the top five globally imported
service categories were “Other business”, “Transport”, “Travel”, “Telecommunications, computer, and
information services” and “Charges for the use of intellectual property.” Among these five categories,
"other commercial services" with 24% of the entire or global service imports was the most imported
service category. The global service imports during the past five years have been in upward trend in
each service category.

Table 25:Top 10 major service categories ,2020-2024, USD thousands

Service label Impor.ted | mpor.ted Impo r.ted | mpor.ted | mpor.ted
value in 2020 value in 2021 |valuein 2022 value in 2023 value in 2024

All services 5,057,831,534 |(5,858,736,840 |6,780,360,458 |7,454,334,065 |8,000,893,309

Other business services | 1,525,479,192 |(1,612,787,961 |1,658,411,212 |(1,846,647,010 |1,935,808,174

Transport 1,042,539,655 |[1,388,237,818 |1,723,306,874 |1,647,315,007 |1,677,949,963

Travel 566,429,087 637,725,096 1,066,702,714 |1,451,135,855 |1,619,678,248

Telecommunications,

computer, and | 469,835,646 548,414,984 565,747,659 630,128,630 675,479,935

information services

Charges for the use of | )2 553 111 |585,600,876 580,155,505 | 598,164,557 | 663,028,826

intellectual property.

Source: ITC database

5.5 Service imports by developed, developing and LDC countries

According to the available service-based trade datasets, the developed, developing and least developed
countries (LDCSs) increased their service imports during the past five years but the total value of service
exports of developed countries in each year was almost 100% higher than the values of the total service
imports of developing and least developed countries as shown below.

Table 26: Service imports by developed, developing and LDCs, USD millions

oNo 020 0 0 0 024
World 5,058,627 | 5,859,878 | 6,798,150 | 7,478,990 | 8,078,610
Developing economies 1,618,715 | 1,893,047 | 2,265,064 | 2,514,489 | 2,730,615
Developed economies 3,439,913 | 3,966,832 | 4,533,086 | 4,964,501 | 5,347,995
LDCs 64,132 71,051 84,353 84,196 93,809

Source: UNCTAD database
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The same dataset for the year 2024 indicates that developed countries share in the global service imports
was 66% while developing countries and LCD countries held only 33% and 1% respectively.

Figure 19: Share of the economies in global service import-2024
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CHAPTER 6. OIC MEMBER COUNTRIES MERCHANDISE EXPORT

6.1 Volume and growth

The analysis of the past five years of the OIC Member Countries’ merchandise exports indicates that
the value of the merchandise exports reached about 2.5 trillion but decreased -12.7% in 2024, compared
to the previous year (2023). This was also the end of the upward trend seen in its export volume during
2021 and 2022.

Table 27: OIC merchandise exports, 2020-2024, USD in thousands

Exported value Exported value Exported value Exported value Exported value
in 2020 in 2021 in 2022 in 2023 in 2024

Exporters

World 17,494,444,311 |22,148,344,040 |24,701,959,316 |23,633,258,628 |23,899,979,068

olc Member

. 1,689,503,704 |2,354,082,811 |3,050,192,018 |2,847,954,356 |2,487,297,562
Countries

Share of the OIC
exports in Global
Merchandise
exports (%)

7.9% 10.6% 12.3% 12% 10.4%

Source: ITC database

The same dataset illustrates that the share of the OIC merchandise exports in the global merchandise
exports was only 10.4% in 2024. Compared to the previous year’s share (2023), this represented around
2% decrease. As the Figure below shows, this share in percentage and in the volume of export value
started decreasing during the past five years, starting from 2022.
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Figure 20: OIC merchandise exports vs World merchandise exports, 2024
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At the same time, the merchandise exports by the OIC Member Countries during the past five years
were not stable and their upward trend ended in 2022. In fact, the value of the OIC merchandise export
dropped to -6.6 in 2023 and then continued to decrease in 2024. The drop in 2024 was almost the double
of the previous year (2023), stood at -12.7.

Table 28: Annual changes of OIC merchandise exports,2020-2024
Exported value Exported value Exported value Exported value Exported value

Exporters

in 2020 in 2021 in 2022 in 2023 in 2024

(o] [6: Member

. 1,689,503,704 |[2,354,082,811 |3,050,192,018 |2,847,954,356 |2,487,297,562
Countries

Annual Changes in
OIC exports (%)

Source: ITC database

39.3 29.5 -6.6 -12.7

6.2 Major merchandise exporters

As table no.29 and Figure no.20 indicate the top merchandise exporters of the OIC during the past five
years. As the ITC database shows Malaysia with USD 330 billion was the leading country among the
OIC 57 member countries and Malaysia shared the top three rank with UAE and Saudi Arabia. These
three countries are followed by Indonesia and Tirkiye. These top five (5) merchandise exporters
constituted 59% of the entire OIC Member Countries merchandise exports in 2024. In this context, it is
worthy to note that one or two items was the principal exported merchandise of these top five countries
(e.g. natural gas or crude or palm oil), except Tiirkiye.
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Table 29:Top 10 OIC Member Countries merchandise exports ,2020-2024
Exported value Exported value| Exported value Exported value Exported value

Exporters

in 2020

in 2021

in 2022

in 2023

in 2024

Malaysia 233,553,703 299,288,393 353,149,561 312,964,855 330,045,621
UAE 335,296,908 425,159,797 515,621,189 570,245,384 309,705,150
Saudi Arabia 173,110,415 276,204,569 411,184,942 320,978,141 305,358,131
Indonesia 163,306,490 231,587,887 291,979,103 258,797,196 264,703,354
Tiirkiye 169,657,940 225,264,314 254,171,899 255,627,429 261,801,501
Iraq 64,881,031 87,320,640 134,088,383 114,679,539 109,096,869
Qatar 51,504,158 87,203,291 130,964,473 97,751,494 88,767,414
Kazakhstan 46,949,697 60,321,024 76,139,805 78,735,591 81,618,417
Kuwait 40,149,524 63,129,694 99,712,377 83,983,279 75,991,428
Oman 33,479,359 44,590,927 66,063,353 59,010,531 69,261,814

Source: ITC database

Figure 21:The top ten countries share in the OIC total merchandise exports in 2024
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6.3 OIC export partner countries

China was the leading importers of the OIC Member Countries’ originated merchandise during the past
five years and followed by India, USA, Japan, ROK, Singapore, Italy, Germany, France and
Netherlands. Interestingly, these top 10 countries’ merchandise imports from the OIC Member
Countries were more than half of the entire OIC merchandise exports in 2024 (52.7% or USD
1,312,339,818).

Furthermore, most of the top 10 OIC importers’ import value in 2024 increased compared to the
previous year (2023). As the table below illustrates, China and Japan increased their merchandise
imports from the OIC Member Countries about USD 30 billion and USD 32 billion in 2024 respectively.

Table 30: Major importers of the OIC merchandise, USD in thousands

OIC Exported OIC Exported OIC Exported OIC Exported OIC Exported
value in 2020 value in 2021 |value in 2022 value in 2023 value in 2024

Importers

1. China 179,409,653 |262,133,512 331,242,571 |312,478,923 |342,765,453

2. India 89,492,921 145,140,684  |196,933,426 156,895,220 192,188,203

3. USA 94,805,196 138,051,555 |175,522,036 150,323,563  |160,763,188

4. Japan 60,250,326 85,479,515 111,978,256 | 88,722,809 120,679,100

5. ROK 46,616,710 67,451,550 103,093,528 | 84,743,669 108,624,940
6. Singapore 62,370,137 78,703,251 98,660,818 88,942,398 99,357,356
7. ltaly 50,778,014 79,162,317 119,873,295 102,676,187  [96,936,272
8. Germany 42,228,026 57,134,799 65,022,813 62,404,129 68,136,028
France 35,211,828 50,113,705 65,932,844 64,439,472 63,587,584
10. Netherlands 35,504,996 46,808,599 65,812,287 61,386,872 59,301,694
14.UAE 46,905,777 57,836,613 67,233,685 78,165,319 49,681,783
17.Tiirkiye 36,614,918 38,628,204 49,247,081 61,999,125 44,131,621
19.Saudi Arabia 35,367,365 40,267,468 46,469,148 50,064,751 36,474,930
20.Malaysia 16,680,259 21,240,135 31,936,904 28,810,718 33,880,208
24.Indonesia 13,156,578 19,805,748 29,780,267 25,180,037 26,677,270
25.Pakistan 13,512,915 20,803,119 25,067,787 21,862,431 25,016,542

Source: ITC database® accessed on 04102023
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Although UAE, Tiirkiye, and Saudi Arabia were the first 5 OIC Member Countries enter the 30 major
importers of OIC merchandise list during the past five (5) years with the rank between 14 and 25, their
value of the imports significantly decreased in 2024, compared to the previous year (2023).

Figure 22: OIC merchandise imports by top 5 OIC importers, 2023-2024
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Source: ITC database

6.4 Major products exported by OIC Member Countries.

The table below indicates that the top or mostly exported 5 product groups were “Mineral fuels, mineral
oils and products of their distillation; bituminous substances”,” Electrical machinery and equipment
and parts thereof; sound recorders and reproducers, television”,” Natural or cultured pearls, precious or
semi-precious stones, precious metals, metals clad ”, Nuclear reactors, boilers, machinery and
mechanical appliances; parts thereof”” and “Plastics and articles thereof” during the past five years.

Among these product groups, mineral fuels, mineral oils and products of their distillation under the HS
chapter 27 with its export value of USD 1trillion or about 44% of the whole merchandise exports of the
OIC Member Countries was the leading service category of 2024. This product category was followed
by other two main merchandise groups: Electrical machinery and equipment (HS chapter 85) and
natural or cultured pearls, precious or semi-precious stones (HS Chapter 71) with their respective share
of 7.5 % and 5.8% of the entire OIC merchandise exports in 2024.

Finally, the merchandise-based data set shows that the share of the exports of the top five major products
categories in the OIC’s total merchandise exports in 2024 was 63%.
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Table 31: Main

Product label

Exported

value in 2020

Exported

value in 2021

Exported
value in 2022

product categories exported by OIC Member Countries,2020-2024, USD in thousands.

Exported
value in 2023

Exported
value in 2024

27

Mineral  fuels,
mineral oils and
products of their
distillation

639,908,222

1,004,705,388

1,515,531,175

1,328,511,933

1,098,945,056

85

Electrical
machinery and
equipment and
their parts

147,104,257

178,315,465

217,123,480

216,617,066

186,893,318

71

Natural or
cultured pearls,
precious or
semi-precious
stones, metals

113,132,080

117,855,223

126,891,729

164,247,835

143,295,497

84

Nuclear
reactors, boilers,
machinery and
mechanical
appliances;

65,798,489

79,204,948

89,128,045

92,448,235

79,602,428

39

Plastics and
articles thereof

54,048,209

75,348,058

78,142,214

64,910,130

63,604,233

Source: ITC database'®

CHAPTER 7. OIC MEMBER COUNTRIES MERCHANDISE IMPORT

7.1 Imports volume and growth

The value of the OIC merchandise imports has been between USD 1.6 trillion and USD 2.5 trillion
between 2020 and 2025. Although its value reached the highest points of the past five years
(approximately USD 2.6 trillion in 2023), it ended with USD 2.4 trillion in 2024.

10

https://www.trademap.org/Product_SelCountry_TS.aspx?nvpm=1%7¢c%7c6%7c%7c%7cTOTAL%7c%7¢c%7c2%
7c1%7¢2%7c2%7¢c2%7¢c1%7¢c1%7¢1%7cl%7c¢cl accessed 04102024
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Table 32: OIC merchandise imports, 2019-2023, USD in thousands
Imported value | Imported value Imported value Imported value Imported value

Importers

in 2021 in 2022
World 17,727,610,451 |22,450,819,760 |25,322,777,860 |23,946,292,315 |24,090,360,830
oIC 1,687,339,661 [2,139,120,835 |[2,569,242,056 |2,597,441,886 |2,402,651,970

Share of the OIC
imports in world
merchandise
imports (%)

9.5 9.5 10.1 10.8 9.9

Source: ITC database

The OIC merchandise exports’ share in the global merchandise exports during the past five years has
been around 10% only. The figure 23 is shared to illustrate the value and share of the OIC Member
Countries’ merchandise imports in the global merchandise imports.

Figure 23: Share and volume of olC merchandise imports,2020-2024
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Source: ITC database

The annual changes within the OIC merchandise imports during the past five years have been downward
since 2022. The year-to-year analysis shows that the positive but downward trend in annual change
ended with -7.5% in 2024.

Table 33: OIC merchandise imports, Annual changes, 2020-2024, USD in thousands
Imported value | Imported value Imported value Imported value Imported value

Importers in 2020 in 2021 in 2022 in 2023 in 2024

oIC 1,687,339,661 |2,139,120,835 [2,569,242,056 |2,597,441,886 |2,402,651,970

OIC merchandise
imports-annual 26.7 20 1.1 -7.5
change (%)

Source: ITC database
This annual change is also presented below starting from the year 2021.
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Figure 24: OIC merchandise imports, Annual changes, 2020-2024, USD in thousands
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7.2 Major OIC merchandise importers

The OIC merchandise imports-based dataset indicates that the top 10 major OIC merchandise importers
were led by Tirkiye with USD 344 billion and -as shown below- followed by UAE, Malaysia,
Indonesia, Saudi Arabia, Egypt, Bangladesh, Morocco, Kazakhstan, and Pakistan. The total value of
the top ten countries’ merchandise imports in 2024 totaled to USD 1.7 trillion which represent about
73% of the entire OIC merchandise imports of the same year.

Table 34: Top OIC merchandise importers, 2020-2024, USD in thousands

Importers Imporjted Impor_ted Impor.ted Impor_ted Impor_ted
value in 2020 | value in 2021 value in 2022 value in 2023 value in 2024
|
oIC 1,687,339,661 [2,139,120,835 |2,569,242,056 |2,597,441,886 |2,402,651,970
1. Tirkiye 219,514,373 271,422,758 363,710,987 361,966,913 344,017,272
2. UAE 246,961,071 347,528,998 420,493,198 470,536,020 326,119,042
3. Malaysia 189,559,672 238,321,107 295,092,902 265,972,626 300,081,375
4. Indonesia 141,622,127 195,694,490 237,447,057 221,739,634 233,658,658
5. Saudi Arabia 131,328,602 152,849,564 189,877,037 211,114,487 232,028,140
6. Egypt 70,436,789 89,206,205 96,188,946 83,158,878 94,697,971
7. Bangladesh 50,702,336 78,302,165 88,553,993 70,758,886 63,654,411
8. Morocco 44,518,195 58,667,257 72,832,659 70,671,817 63,513,012
Kazakhstan 38,081,411 41,415,435 30,952,133 61,160,501 59,787,311
10. Pakistan 45,841,651 73,106,624 71,104,684 50,362,541 56,522,668

Source: ITC database

48



The same dataset also shows that the value of merchandise imports by Tiirkiye, UAE, Bangladesh, and
Kazakhstan was very slightly decreased in 2024, compared to the previous year (2023).

Figure 25: OIC merchandise imports in 2023 and 2024, USD in thousands
OIC top 10 importers,2023-2024
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7.3 OIC import partner countries

The major or top 10 merchandise suppliers of the OIC merchandise imports in 2024 were China, USA,
Russian Federation, Germany, Saudi Arabia, Singapore, Japan, Italy and Tiirkiye. The share of the
leading merchandise supplier country (China)’s share in the entire OIC merchandise imports in 2024
were about 22% and its exports to the OIC Member Countries continuously increased year by year
during 2020-2024.

Table 35:The top exporters of the OIC merchandise imports, 2020-2024, USD in thousands

Imported Imported Imported Imported Imported
Exporters value in value in value in value in value in

2020 2021 2022 2023 2024
China 312,830,232 | 396,932,026 | 466,889,080 | 493,694,707 | 532,764,085
USA 104,795,242 (115,061,037 |134,226,755 |139,706,719 | 152,603,611
India 73,668,682 97,994,810 (121,144,005 116,126,988 | 118,802,255
Russian Federation 61,509,847 (86,177,458 |117,655,195 106,381,675 |98,548,184
Germany 73,084,526 |76,006,489 (79,552,158 |94,890,668 |91,313,045
Saudi Arabia 36,974,926 |52,182,395 |68,449,587 |58,283,642 |83,641,601
Singapore 40,391,559 (52,087,084 |66,273,432 |73,652,626 (73,262,863
Japan 57,949,178 (69,588,688 |75,471,773 |78,169,265 (72,909,047
Italy 45,709,062 |54,501,623 |61,659,190 |65,385,165 (70,610,809
Tirkiye 45,362,121 (60,981,481 |69,571,203 |76,492,331 |65,068,690

Source: ICT database
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7.4 Major imported products groups

In 2024, the top product category imported by the OIC Member Countries was mineral fuels, mineral
oils, and products of their distillation located under chapter 27 of the Customs Harmonization system.
This group was followed by machinery and mechanical equipment (HS chapter 85), electrical
machinery and equipment (HS chapter 84), vehicles other than railway or tramway rolling stock, and
parts and accessories (HS chapter 87), and natural or cultured pearls and precious or semi-precious
stones (HS chapter 1). The value of the top 5 product categories of the year 2024 constituted almost
50% of the entire product imports of the OIC Member Countries.

Table 36: Major products groups imported by OIC Member Countries, 2020-2024, USD in
thousands

Code

27

Product label

Mineral  fuels,
mineral oils and
products of their
distillation;
bituminous
substances;
mineral . . .

Imported

value in 2020 value in 2021 value in 2022

189,476,499

Imported

278,107,295

Imported

416,495,769

Imported

. Imported
value in

value in 2024

85

Electrical
machinery  and
equipment and
parts thereof;
sound recorders
and reproducers,
television . . .

204,570,504

244,247,942

272,230,020

84

Nuclear reactors,
boilers,
machinery and
mechanical
appliances; parts
thereof

199,461,706

217,696,513

239,420,973

87

Vehicles  other
than railway or
tramway rolling
stock, and parts
and accessories
thereof

102,896,729

122,454,706

137,708,806

71

Natural or
cultured pearls,
precious or semi-
precious stones,
precious metals,
metals clad . . .

95,610,717

110,576,748

149,999,200

Source: ITC database 07102023
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As the following Figure shows that the imports value of the top 5 products group’s import value slightly
decreased in 2024 compared to the previous year 2023. This particularly occurred under the product
categories under HS chapters 71 and 27.

Figure 26: Comparison of top 5 merchandise imports in 2023-2024, USD in thousands
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CHAPTER 8. OIC MEMBER COUNTRIES SERVICE EXPORT

8.1 Volume and growth

Thethe HS database indicates that the 57 OIC Member Countries’service exports totalled USD 695
billion and represented about 7.8% of the global service export in 2024. The past five years value shows
that this share have been always positive and upward trends starting from 2020.

Table 37: Service exports by the OIC Member Countries,2020-2024, USD in millions
Service Service Service Service Service
export Value, export export export export
2020 Value, 2021  Value, 2022 Value, 2023  Value, 2024

World and OIC Member
Countries

World 5,321,449 6,407,102 7,422,500 8,056,096 8,852,172
OIC Total 301,880 380,480 563,220 633,962 695,858

Source. UNCTAD database

51



As the Figure below illustrate, the OIC service exports during the past five years were not negative
figures but it did not retain the upward trend during the past two years (2023 and 2024).The yearly basis
changes were 26% in 2021,48% in 2021, 12.5% in 2023 and 9.8% in 2024.

Figure 27: Annual changes of OIC service exports,2020-2024
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8.2 Major OIC service exporters

The OIC service exports related dataset indicates that UAE was the leading country among the OIC
Member Countries in service exports and UAE was followed by other top 9 OIC Member
Countries: Tiirkiye;Saudi Arabia,Malaysia,Indonesia,Qatar,Egypt,Morocco,Bahrain,lIran I.R .

Table 38: OIC Top ten serviec exporter countries,2020-2024, USD in millions

Service Service Service Service Service

export export export export export

Value Value Value Value Value
OIC ~ Member 5559 2021 2022 2023 2024
Countries
UEA 78,121 102,958 154,415 166,150 176,783
Tiirkiye 39,260 62,863 93,250 106,589 115,249
Saudi Arabia 8,984 10,303 34,668 48,511 55,277
Malaysia 22,155 21,246 31,942 42,671 53,402
Indonesia 15,016 13,951 23,208 33,607 39,030
Qatar 19,429 18,346 30,728 30,974 30,172
Egypt 15,053 21,897 31,574 33,649 29,551
Morocco 13,867 15,416 22,000 25,451 27,726
Bahrain 11,615 13,284 14,386 15,530 17,025
Iran I.R 3,824 6,518 9,902 11,187 13,003

Source:UNCTAD database
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Based on the above statistics, these top ten OIC service exporters are also illustatred in a treemap style
Figure below.

Figure 28:Top ten OIC Member Countries,2020-2024, USD in millions
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Source.WTO database

The share of the UAE’ service exports in the entire OIC service exports was 25% while the top 10 OIC
service exporter countries’share constitutied about 80% of the entire OIC service exports.

Figure 29:Top 10 OIC service exporters vs OIC service exports,2020-2024
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8.3 Type of service exported

Based on the WTO database,the top 3 service groups exported by the OIC Member Countries during
the past five years,including 2024 were “travel”, “other commercial services”, and”transport”. Among
the transport category, air transport, as a sub category of tarnsport service, had the majority with USD
117 billion or 65% of te entire transport service export. On the other hand, As the table below shows
that the firts top service categories constituted no less than 96% of the entire OIC commercail service
exports during thepast five years.

53



Table 39:Top 5 service category exported by OIC Member Countries,2020-2024, USD millions

2020 2021 2022 2023 | 2024
Type of service category 2020 2021
Travel 80,994 114,410 | 224,561 | 272,136 | 305,535
Other commercial services 113,162 129,853 | 151,676 | 172,091 | 184,025
Transport 82,758 108,068 | 157,818 | 173,057 | 180,010
_Air transport 41,472 n/a 95,697 | 110,017 [ 117,043
Total value of top 3 services 276,914 352,331 | 534,055 | 617,284 | 669,570

Source: WTO database

9.1 Volume and Growth

The international dataset by UNCTAD indicates that the OIC service imports during the past five years
has been between USD 442 billion and USD 705 billion and it has always been in upward trend during
2020-2024. The highest annual service import value occured in 2024 with USD 705 billion.
Table 40: OIC service imports,2020-2024, USD in millions

o o

CHAPTER 9. OIC MEMBER COUNTRIES SERVICE IMPORT

oIC OIC Service OIC Service OIC Service OIC Service
Service Import, Import 2022 Import 2023 Import,
Import, 2021 2024

Economy 2020

Total OIC service import 441,794 514,703 621,858 696,867 705,037

OIC service share in world

service imports (%) 8.7 8.7 9.1 9.3 8.7

Source: UNCTAD database

According to the same dataset, the share of the OIC service imports during the past five years has been
between 8.7% and 9.3% only. Compared to the pervios year (2023), this share decreased 9.3% in 2023
t0 8.7% in 2024.

Furthermore, the value of the OIC service imports increased year to year during the past five years but
the rate of the annual increase decreased or went downward direction, and dropped1.17% in 2024
compared to 2023.
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Figure 30: OIC service imports and yearly changes,2020-2024, USD in billions
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Source: UNCTAD database

9.2 Major OIC service importers

The OIC top 10 major service importers during the past five years (2020-2024) were UEA,Saudi
Arabia,Indonesia,Malaysia, Tiirkiye,Qatar,Kuwait,Egypt,Iraq and Iran (Islamic Republic of). The total
16 billion. Among these
service imports slightly
decreases (between USD 2 billion and USD 4 billion) while the remaining (7) countries’ service import

value of the top ten OIC Member Countries’ service imports was about USD 5
countries, compared to the previous year (2023), UAE, Qatar and Kuwait’s

value increase between USD 4 billion and USD 6 billion.

Table 41: OIC service importers,2020-2024, USD in millions

Topl0 OIC service | 2020 2021 2022

importers

UAE 61,865 76,106 96,917 109,600 | 107,179
Saudi Arabia 56,264 73,781 82,449 97,914 101,665
Indonesia 24,771 28,550 43,165 51,283 57,512
Malaysia 33,381 37,080 45,245 52,196 56,371
Tiirkiye 23,959 30,025 40,762 49,323 53,257
Qatar 34,698 34,340 41,000 42,746 37,085
Kuwait 19,179 21,088 27,545 30,402 28,077
Egypt 18,199 23,126 25,398 22,006 27,494
Iraq 13,816 15,986 22,247 25,227 25,698
Iran I.R 7,677 11,877 16,593 20,506 21,641
Total 293,809 | 351,959 | 441,321 | 501,203 | 515,979

Source:UNCTAD database

These top ten OIC Member Countries’ service import values are also provided in a treemap format for
better visualization for the year 2024.




Figure 31: Top 10 OIC service importers,2020-2024, USD in millions
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9.3 Type of service imported

The eloboration of the WTO dataset on the OIC Member Countries’ commercial service imports during
2020-2024 indicates that the value was between USD 409 billion and 711.5 billion USD and the mostly
imported top services in 2024 were in teh category of “Other commercial services”, “Transport” and
“Travel” with USD 290, USD225 and USD 188.8 billion.

Table 42: OIC service imports,2020-2024, USD in millions

Product/Sector 2020 2021 2022 2023 2024
Commercial services 409,080 489,458 600,015 674,792 | 711,523
Goods related services 3,245 3,834 4,616 5,521 6,301
Transport 138,054 | 164,185 | 206,286 | 213,350 | 225,516
Travel 76,662 996,18 145,416 | 182,709 | 188,890
Other commercial services 191,120 | 221821 243,698 | 273,212 | 290,817
Memo item: Total services 441,795 | 514,701 | 628,618 | 703,945 | 740,275
Memo item: Other services 223,835 | 247064 272,300 | 302,365 | 319568
Memo item: Government goods and services | 32,715 252,43 28,603 29,153 28,751
n.i.e.

Source: WTO database
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CHAPTER 10. INTRA-OIC MERCAHANDISE EXPORTS

10.1 Volume and growth

The statistics on the OIC-Intra merchandise trade show that the value of the intra-OIC merchandise
trade was upward until 2023, but this momentum was lost in 2024. The USD 576 billion of 2023
decreased to USD 403 billion in 2024.

Table 43:01C and Intra-OlC merchandise exports,2020-2024, USD in thousands
Exported Exported Exported Exported Exported

Exporters value in 2020 | value in 2021 | value in 2022 value in 2023 value in 2024

OIC Merchandise Exports 1,689,503,704 | 2,354,082,811 | 3,050,192,018 | 2,847,954,356 | 2,487,297,562

Intra-OIC merchandise
export (USD in thousands)

Share of the Intra-OIC
merchandise exports in OIC|21.9 19.5 18.8 20.2 16.2
merchandise exports

353,322,806 459,337,785 |[574,034,190 (576,007,536 |403,661,828

Year-to-Year change in Intra-
OIC merchandise exports 30 24.9 0.34 -29.9

Source: ITC database

The share of the intra-OIC merchandise exports in the OIC merchandise exports has not exceeded even
25% during the past five years. The share has been between 16.2% (2024) and 21.9% (2020).

Figure 32: OIC and Intra-OIC merchandise exports,2020-2024, USD in thousands
Share of Intra-OIC tade (%)
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10.2 Major intra-OIC merchandise exporters

The major top 10 intra-OIC merchandise exporters were Saudi Arabia, Tiirkiye, UAE, Indonesia,
Malaysia, Egypt, Kazakhstan, Oman, Pakistan and Nigeria. Saudia Arabia with USD 82.6 billion export
value and 20% share in the total intra-OIC merchandise exports was leading country among not only
top 10 OIC Member Countries but also 57 OIC Member Countries. At the same time, the total value of
these top 10 countries intra-export merchandise exports constitutes slightly over 80% of the entire intra-
OIC merchandise export value of 2024.
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Table 44:Top

Exporters

Exported value

in 2020

Exported value

in 2021

e |

10 Intra-OIC merchandise exporters,2020-2024, USD in thousands

Exported value

in 2022

Exported
value in 2023

Exported
value in
2024

Saudi Arabia 42,726,766 65,989,583 96,109,359 77,520,257 82,662,164
Tiirkiye 43,750,235 56,689,118 65,024,960 66,075,573 69,898,747
UEA 93,816,179 113,843,932 140,808,868 156,468,796 46,971,464
Indonesia 20,182,159 30,164,937 37,622,745 33,204,438 33,634,716
Malaysia 19,257,923 28,370,802 37,446,862 30,920,064 32,537,624
Egypt 12,905,488 15,907,271 18,192,561 19,124,626 21,183,746
Kazakhstan 7,452,926 10,510,399 10,835,254 11,780,878 10,769,379
Oman 10,292,101 10,579,597 11,656,585 12,682,942 9,438,659

Pakistan 5,098,020 5,956,720 6,458,408 6,710,099 8,621,056

Nigeria 5,532,620 7,002,559 11,772,038 10,331,644 8,275,721

Source: ITC database

10.3 Mostly exported intra-OIC merchandise

The following table lists the mostly intra-OIC exported five products groups of the past three years
among the total 99 HS product categories. These top five merchandise categories were led by “Mineral
fuels, mineral oils under HS chapter 27”, and followed by “Natural or cultured pearls, precious or semi-
precious stones,” “Plastics and articles thereof *, “Electrical machinery and equipment “, and “Animal,
vegetable or microbial fats and oils and their cleavage products under the HS chapters of 71,39,85 and
15.

In 2024, the share of the leading product category (Mineral fuels, mineral oils under HS chapter 27)
within the total intra-OIC merchandise exports was about 28% while these top five product categories’
share within the entire intra-OIC merchandise export was exactly 50%.
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Table 45: Mostly intra-OIC exported product categories,2020-2024, USD in thousands

Organization of the Islamic Cooperation (OIC)'s exports to Organization
Product Product label of the Islamic Cooperation (OIC)

Value in 2022 Value in 2023 Value in 2024

Mineral fuels,
mineral oils and
products of their
27 distillation; 158,422,827 136,638,083 113,701,862
bituminous

substances; mineral

Natural or cultured
pearls, precious or
semi-precious

71 . 43,246,907 67,136,679 31,014,153
stones, precious
metals, metals clad

39 Plastics and articles | ) £o, 4c6 24,119,126 20,809,387
thereof
Electrical
machinery and

85 equipmentand parts| o ;g 663 42,579,790 18,844,042
thereof; sound
recorders and
reproducers

Animal, vegetable
or microbial fats
and oils and their
15 23,888,723 18,146,930 17,559,220

cleavage products;

prepared edible fats;

Source: ITC database, 26092025

CHAPTER 11. INTRA - OIC MERCHANDISE IMPORTS

11.1 Volume and growth

The ITC database indicates that the total intra-OIC merchandise imports were about USD 411 billion
in 2024 which is USD 139 billion less than the previous year’s intra-OIC import value. More
interestingly, the same data set shows that the upward trend starting from 2020 is sharply ended in 2023
and decrease started with -0.3% and then deepen to -25% in 2024.
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Table 46: Intra-OIC merchandise import data,2020-2024, USD in thousands

Imported Imported Imported Imported Imported
value in 2020 | value in 2021 | value in 2022 value in 2023 value in 2024

Organization of the Islamic
Cooperation (OIC) | 337,291,608 (438,988,521 |551,832,569 (550,199,229 |411,195,539
Aggregation

Source: ITC database

Importers

The analysis of OIC merchandise imports with the Intra-OIC merchandise imports indicates that the
share of the Intra-OIC imports of 57 OIC member states has been between 17% to 21% during 2020-
2024.

Table 47:0I1C and intra-OIC merchandise imports,2020-2024, USD in thousands

Imported Imported Imported Imported Imported

Importers value in 2020 | value in 2021 value in 2022 value in 2023 value in 2024

OIC merchandise import 1,687,339,661 |2,139,120,835 | 2,569,242,056 |2,597,441,886 |2,402,651,970

::E:;?'C merchandise | .52 791 608 438,988,521 |551.832560 |550,199,229 |411,195,539

Source: ITC database

Figure 33:Intra-OIC merchandise imports, 2020-2024, USD in thousands
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11.2 Major intra-OIC merchandise importers

As the following table indicates, the ten major intra-OIC merchandise importers during the past five
years, including 2024 were UAE, Tiirkiye, Saudi Arabia, Malaysia, Indonesia, Pakistan, Egypt Iraq,
Uzbekistan and Bahrain. Their total merchandise imports from the other OIC Member Countries totaled
to USD 284 billion in 2024, which represents about 69% of the entire intra-OIC merchandise imports
of 57 countries.
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Table 48: Top

ten intra-OI1C merchandise importers,2020-2024, USD in thousands

Importers _Import value Impor_ted Impor_ted Impor_ted Impor_ted
in 2020 value in 2021 | value in 2022 value in 2023 value in 2024

OoIC 337,291,608 |438,988,521 551,832,569 (550,199,229 |411,195,539
UEA 46,475,493 (62,954,901 70,737,508 88,268,006 49,681,783
Tiirkiye 30,991,943 | 30,546,031 40,292,405 44,872,185 42,796,943
Saudi Arabia 23,683,896 29,255,953 37,778,001 39,291,047 41,761,479
Malaysia 20,860,414 | 26,004,216 39,533,737 36,478,062 37,939,224
Indonesia 15,278,651 22,412,845 33,235,176 29,094,840 27,528,101
Pakistan 15,563,093 | 26,235,138 32,566,333 23,323,470 25,559,951
Egypt 14,345,824  |20,381,336 23,745,893 17,710,930 20,539,537
Irag 30,342,354 |37,313,534 47,654,329 52,195,128 17,222,633
Uzbekistan 4,124,455 5,890,180 7,014,087 7,323,594 10,582,519
Bahrain 5,478,143 7,487,841 3,346,123 3,550,021 10,462,464
Total 207,144,266 |268,481,975 (335,903,592 |342,107,283 |284,074,634

Source: SESRIC database

At the same time, the dataset shows that the leading intra-OIC importer country, UEA, decreased its
imports from the OIC Member Countries in 2024, compared to the previous year (2023). It was USD
88 billion in 2023 and dropped to 49 billion in 2024. A similar but significant drop during the same
period was noted in the Iraq’s imports from the other OIC Member Countries. Iraq’s intra-OIC

merchandise imports decreased from USD 52 billion in 2023 to USD 17 billion in 2024.

The biggest increase was observed in the Bahrain’s intra-OIC merchandise import during the last two
years, jumped from USD 3,5 billion in 2023 to 10.4 billion in 2024.Uzbekistan was the second OIC
country followed the same practice with a total of USD 3.2 billion.

Figure 34:Annual change in intra-OIC merchandise imports, 2023-2024, USD in thousands

B Inported value in 2

Annual change

023

(%)

100.000.000
90.000.000
80.000.000
70.000.000
60.000.000
50.000.000
40.000.000
30.000.000
20.000.000
10.000.000 I I
0
@? @ N N N < X,
Q %ﬁ o o o 2 43 o
<& L &> oZ 2 Qg k¢
§6 v > &P >
gy A <& <
B

Imported value in 2024

Source: ITC database

61



11.3. Mostly imported intra-OIC merchandise

The following list for the past three years (2022,2023,2024) illustrates the top five (5) product groups
which were subject to the intra-OIC merchandise imports among the OIC 57 member States. According
to this dataset, the products under the HS! chapter 27 titled “Mineral fuels, mineral oils and products
of their distillation; bituminous substances” with USD 121 billion was the mostly traded product
category during the past five years, including 2024. This product category represented about 30% of
the entireThis product category was followed by “Natural or cultured pearls, precious or semi-precious
stones, precious metals” with USD 31 billion, “Plastics and articles thereof” with USD 20 billion,
“Electrical machinery and equipment and parts” with USD 18.6 billion, and finally “Animal, vegetable
or microbial fats and oils and their cleavage products; prepared edible fats” with USD 16.9 billion.”

Table 49: Mostly imported merchandise in intra-OIC trade,2022-2024, USD in thousands

Organization of the Islamic Cooperation (OIC)’s imports from

Product 1 ¢t label Organization of the Islamic Cooperation (OIC)

code Value in 2022 Value in 2023 Value in 2024

TOTAL | All products 551,832,569 550,199,229 411,195,539
Mineral fuels,

mineral oils and
products of their

27 R 163,010,814 148,907,379 121,607,088
distillation;
bituminous
substances;
Natural or
cultured  pearls,

29 precious or semi-|53,886,514 77,701,574 31,195,374
precious  stones,
precious metals,

39 Plastics and | )6 738,204 24,249,775 20,686,969
articles thereof
Electrical
machinery  and

85 equipment  and [ 24,067,800 25,415,205 18,680,538
parts thereof;

sound recorders

Animal, vegetable
or microbial fats
and oils and their
15 23,524,667 19,421,258 16,906,234

cleavage products;
prepared  edible

fats; . ..

Source: ITC database

11 The Harmonized System (HS) is an international nomenclature defined by the World Customs

Organisation (WCO) for the classification of products. It allows participating countries to classify traded goods
on a common basis for customs purposes. At the international level, the Harmonized System for classifying
goods is a six-digit code system.The HS comprises approximately 5,000 article/product descriptions that appear
as headings and subheadings, arranged in 96 chapters (plus three special chapters).
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CHAPTER 12. STATE OF PALESTINE

12.1 Economic and Trade Overview

According to one of the World Bank publications (Report No: ACS22471), the Palestinian economy is
severely hampered by trade-related restrictions, high logistics costs, cumbersome procedures and
institutional inefficiencies. Operating within an uneven Customs Union arrangement with Israel, the
Palestinian economy has accumulated an enormous trade deficit and overdependence on Israel’s
economy and has neither been able to develop dynamic export-oriented sectors nor to tap into larger
and more competitive third markets. Over the years, this situation has contributed to slow growth, high
unemployment, and stubborn persistence of poverty in the Palestinian economy.213

The same publication also highlights that “The Palestinian economy is failing to provide rising living
standards and sufficient jobs adequately and sustainably for its people and has not established a sound
financial base for the provision of public services and for the purchase of essential imports from abroad.
The Palestinian economy’s exports of goods and nonfactor services as a share of GDP are less than half
those of a comparable group of countries, and its trade deficit as a share of GDP is more than double
those of comparable countries; it is one of the highest, or the highest, in the world.”

Due to lack or limited of data on Palestine’s export and imports of merchandise and service, particularly
for the year 2024, the analysis over Palestine’s trade, as of September 2025, remained limited.

12.2 Palestine’s merchandise imports

12.2.1 Volume and growth

The available international and national datasets indicates that the value of the Palestine’s merchandise
imports was USD 6.3 billion only. The year-to-year basis analysis shows that the value of the
merchandise imports’ decrease started in 2023 by -9% after the 16% increase seen in 2022. The decrease
in merchandise import value continued in 2024 with a significant drop (-23%) or USD191million.

Table 50:Palestine’s merchandise import,2021-2024, USD in thousand

Imported value Imported value Imported Value

Exporters 2021 Imported value 2022 2023 2024

7.829.705 9,088,634 8,270,534 6,356,300

Source: ITC database and Palestinian Central Bureau of Statistics 2025(*4).

The year-to-year basis changes in Palestine’s merchandise imports since 2021 is also shown through
the chart below.

12 https://documents1.worldbank.org/curated/en/960071513228856631/pdf/ACS22471-REVISED-Palestine-
Trade-Note-Web.pdf

13 https://al-shabaka.org/briefs/the-customs-union-israels-no-state-solution

14 https://www.pcbs.gov.ps/statisticsIndicators Tables.aspx?lang=en&table_id=4297
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Figure 33: Palestine’s merchandise import growth,2021-2024, USD in thousand
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12.2.2 Major importing partners

As shown below, Israel was the major merchandise importing partner of the Palestine and this partner’s
share within the entire Palestine’s merchandise import has been always more than 50% of the entire
merchandise imports of Palestine during the past five years. The data of the indicates that Israel was
followed by China, Tiirkiye, Jordan, Germany, Switzerland, Egypt, India, Italy, and Saudi Arabia as
the other major merchandise supplier countries of Palestine.

partners,2021-2024, USD in thousand
Imported value in| Imported value in Imported value in Imported value

Table 51:Palestine’s top 10 merchandise import

Exporters

2021 2022 2023 in 2024

World 7,829,705 9,088,634 8,270,534 6,356,300
Israel 4,157,041 4,750,427 4,436,941 3,723,000
China 531,695 670,831 701,962 n/a
Tirkiye 809,100 908,109 575,618 n/a
Jordan 256,987 333,179 374,439 n/a
Germany 199,083 190,780 211,368 n/a
Switzerland 136,212 111,962 196,193 n/a

Egypt 160,163 302,243 165,368 n/a

India 95,703 136,903 144,227 n/a

Italy 118,132 127,249 130,833 n/a

Saudi Arabia 113,388 133,815 102,540 n/a
Others - - - 2,633,300 (°)

Source: Source: ITC database, Palestinian Central Bureau of Statistics 2025 ° and trading economics.®

15 https://www.pcbs.gov.ps/statisticsIndicators Tables.aspx?lang=en&table_id=4297
16 https://tradingeconomics.com/palestine/imports
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12.2.3 Major imported product categories

The ITC datasets shows that the top five product groups imported by Palestine during 2020-2024 were
“Iron and steel”,” Preparations of cereals, flour, starch or milk; pastrycooks' products”,” Sugars and
sugar confectionery” and “boilers, machinery and mechanical appliances; parts thereof” under the HS
chapter numbers of 72,19,17, 84 and 87 respectively. Among these product categories, iron and steel
with USD 123 million value was the mostly imported product category by Palestine in 2024.

Table 52:Major imported product categories,202-2024, USD in thousands

Imported Imported Imported Imported Imported

Product label value in value in value in value in value in
2020 2021 2022 2023 202417
TOTAL | All products 6,063,062 |7,829,705 |9,088,634 [8,270,534 |6,356,300
72 Iron and steel 206,969 298,455 346,267 290,843 123,741
19 Preparations for cereals, flour,| oe119 177641  |202,096 |222,663 |119,740
starch or milk;
17 Sugar and sugar confectionery 77,156 81,613 95,143 104,137 110,336
Nuclear reactors, boilers,
84 machinery and mechanical | 252,680 317,965 352,799 327,565 95,938
appliances; parts thereof
87 Vehicles and their parts and|,o5 749 |3g7147 |405635 [436,941  |88,030
accessories thereof

Source: ITC database, Palestinian Central Bureau of Statistics 2025 8 and trading economics.®

The products groups illustrated is in line with the trading economics’ findings of “Palestine mainly
imports oil, food, vegetables, machinery, metals, vehicles, chemicals, livestock, beverages and salt.?

12.3 Merchandise export

12.3.1 Volume and growth

The annual value of the exports of merchandise by Palestine during 2021-2024 was averagely USD 1,5
billion. The year-to-year change shows that the export value was not stable, increases 12.3% in 2022
but decreased -0.2% in 2023 and then increased about 1.1% in 2024.

Table 53: Palestine merchandise exports,2021-2024, USD in thousands
Importers 2021 2022 ‘ 2023 2024

Source: ITC database, Palestinian Central Bureau of Statistics 2025 2

17 *The data provided by the ITC was interim data as of 26092025.

18 https://www.pcbs.gov.ps/statisticsIndicators Tables.aspx?lang=en&table_id=4297
19 https://tradingeconomics.com/palestine/imports

2 ibid

2 https://www.pcbs.gov.ps/statisticsIndicatorsTables.aspx?lang=en&table_id=4297
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12.3.2 Major exporting partners

The top ten Palestine’s merchandise importers during 2021-2024 were Israel, Jordan, UEA, Tiirkiye,
USA, Saudi Arabia, UK, Kuwait, Germany, and Qatar. Among these exporting partner countries,
Isreal’s share with USD 1.3 billion was above 85% during 2024.

Table 54: Palestine’s major export partners,2021-2024

Exported value| Exported value| Exported in Exported value in
in 2021 in 2022 2023 2024

Importers

Israel 1,168,682 1,299,031 1,277,616 1,327.000
Jordan 69,554 99,174 105,166 N/A
UEA 19,779 27,585 24,156 N/A
Tiirkiye 11,034 13,665 22,334 N/A
USA 15,429 18,116 20,845 N/A
Saudi Arabia 11,810 13,534 9,915 N/A
United Kingdom 10,163 7,187 8,450 N/A
Kuwait 7,442 7,332 6,980 N/A
Germany 4,379 3,483 4,554 N/A
Qatar 4,725 4,894 4,364 N/A
Others 211,400

Source: ITC database, Palestinian Central Bureau of Statistics 2025 %

12.3.3 Mostly exported products

Based on the available data, the top five major products exported by Palestine during the past three
years, including 2024 were “Edible fruit and nuts; peel of citrus fruit or melons, “Animal, vegetable or
microbial fats and oils and their cleavage products; prepared edible fats”,” Coffee, tea, maté and
spices”,” Preparations of vegetables, fruit, nuts or other parts of plants” and “Aluminum and articles
thereof “.

As the table below shows, among these groups, the exports of edible fruit and nuts; peel of citrus fruit
or melons with the value of USD 63 million was the leading product category under the HS chapter 08
in 2023 and 2024 while “Aluminum and articles thereof”” under the HS chapter 76 was leading product
group of 2022.

22 https://www.pcbs.gov.ps/statisticsIndicatorsTables.aspx?lang=en&table_id=4297

66



Table 55: Palestine’s major exported products,2022-2024, USD in thousands

Exported Exported Exported

Product label

value in 2022 value in 2023 value in 2024

TOTAL | All products 1,525,160 1,521,388 97,611

08 Edible fruit and nuts; peel of citrus fruit or melons 55,846 74,909 63,130

15 Animal, vegetable or mlcroblal_ fats and oils and their 51215 46 146 12,119
cleavage products; prepared edible fats; . . .

09 Coffee, tea, maté and spices 17,987 16,210 2,448

20 Preparations of vegetables, fruit, nuts or other parts of 16,828 18,210 2,084
plants

76 Aluminum and articles thereof 63,093 56,922 2,023

Source: ITC database

12.4 Palestine service export and import

Palestine’s service export in 2024 was USD 514 million but USD 376 million less than the previous
year (2023)2 service exports. The increase in the value of service exports during 2020 and 2021 and
2022 turned into negative values in 2023 (-3%) and (-42%) in 2024.

The similar analysis for the Palestine’s service imports shows that the service import value of 2024 was
almost double of the service export value of the same year. However, this import value was almost USD
602 million less than the imports made in 2023. Additionally, the increase in service imports during
2020-2022 turned into a downward trend in 2023 and 2024 with -5% and -30% respectively.

Table 56:Palestine service exports and imports,2020-2024, USD in thousands

Palestine Palestine Palestine Palestine Palestine
Imoorter Service Service Service Service Service
P Export Export Export Export Export
2020 2021 2022 2023 2024
World 670,102 851,731 922,363 890,320 514,284
Year-to-Year Change (%) - 27 8 -3 -42

Palestine Palestine Palestine Palestine Palestine

service service service service service
Exporter

Import Import Import Import Import

2020 2021 2022 2023 2024
World 1,567,242 1,781,608 2,100,017 1,993,184 1,390,510
Year-to-Year Change (%) - 13 18 -5 -30

Source: ITC database

12.4.1 Type of service exported and imported

The ICT database indicates that the major service groups exported by Palestine during the past five
years has been “construction” and followed by other nine service groups: “Travel”,
“Telecommunications, computer, and information services”, “Government goods and services”, “Other
business services” and “Transport™,” Maintenance and repair services.

“” Charges for the use of intellectual property” and “Insurance and pension services”. The share of the

top three service groups constituted almost 72% of the entire service exports by the country.

67



Table 57: Type of services exported by Palestine,2020-2024, USD in thousands

Exported | Exported Exported Exported Exported
Code Service label Value in|/Value in Value in Value in Value in

2020 2021 2022 2023 2024

5 Construction 104,565 125,122 122,429 258,126 199,058

4 Travel 464,740 614,525 677,436 400,211 131,963

9 Telecommunications, computers, and| g5 g5s 39948 [53993  |100.442 |91,019
information

12 Government goods and services 23,453 30,098 22,973 47,821 39,674

10 Other business services 13,990 15,608 12,084 32,023 24,831

Personal, cultural, and recreational

11 - 11,545 10,989 11,461 22,852 12,625
services

3 Transport 6,873 5,363 11,406 11,064 8,532

2 Maintenance and repair services 607 607 607 6,562

8 Charges f(_)r the use of intellectual 5 16 664 33 20
property n.i.e

6 Insurance and pension services 274 - 118 - -

Source: ITC database

The analysis of the service groups imported by Palestine during the same period shows that Transport,
Travel and Other business services were the top 3 service categories by Palestine as shown below. The
major service category, transport, with USD 515 million or 37% of the total service imports by Palestine
in 2024 alone. The values of the second and third major service categories of 2024 (Travel and Other
business services) were approximately half of the total value of the leading service category (Transport).
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Table 58: Palestine’s service import categories, 2020-2024, USD in thousands
Imported | Imported Imported
Value in Value in Value in
2021 2022

Imported
Value

Imported

Code Service label in Value in

2020

3 Transport 227,033 301,353 355,444 619,978 515,558

4 Travel 1,140,536 |1,239,978 |1,461,359 (695,174 285,504

10 Other business services 112,942 148,581 180,141 364,577 281,551

12 S?‘fmme”t goods and services|s) 243 o364 |26176  |153882  |159.243

9 Telecommunications, - computers, | e cag 117559 |17306  |63.667  |59,530
and information services

1 Pers_onal, cultural, and recreational 360 1114 235 10,510 10,254
services

5 Construction 1,104 3,669 8,168 8,291 7,424

3 Charges fo.r the use of intellectual 648 396 553 896 645
property n.i.e

2 Maintenance and repair services i.e. | 522 525 525 5

6 Insurance and pension services 35,716 50,110

Source: ITC database

The share of the top imported three services in the entire service imports of Palestine during the past
five years were between 77% and 95% as shown below.

Figure 35: Share of the top 3 imported services,2020-2024, USD in thousands

Top 3 imported service share in %

100 2025
20 2024
80
70 2023
60 2022
50
40 2021
30 2020
20 2019
10

0 2018
1.480.511 1.689.912 1.996.944 1.679.729 1.082.613
mmmm Share of 3 top services (%) ——Year

Source: ITC database
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Chapter 13. IMPACT FACTORS

The following factors are listed as major impact factors and characteristics of international merchandise
and service trade statistics of 2024.

13.1 General factors

o Geopolitical tensions (e.g., U.S.—China, EU-Russia) led to sanctions, rerouting, and export
controls.

o Environmental regulations: Carbon border taxes (like EU CBAM), green standards affecting
goods trade

o Environmental disruptions (e.g. climate events, droughts)

o Disruptions of key canals, routes, main maritime routes (e.g. due to conflicts, geopolitical
instability) raised shipping times and costs, affecting transport and trade logistics

o Logistics bottlenecks (shipping capacity, congestion, route disruptions, delays) remain a major
concern.

o Rising costs in freight, fuel, and transportation (in particularly at maritime, land modes).

o Large disparities between regions and developed and LCD countries. Some economies slower,
others more resilient.

o Inflationary pressures and monetary tightening: higher interest rates in many countries,
affecting costs, investment, consumption.

o Volatility in exchange rates (e.g., strong USD) which impacts competitiveness of exports and
cost of imports for many countries.

o Increasing regulatory, investor, and consumer pressure for environmental, social and
governance (ESG) compliance in supply chains and business practices.

o Shortages in skilled labor in certain sectors (transport, logistics, tech).

o Volatile prices for energy, raw materials, food commodities, driven by geopolitical risk, supply
constraints, and demand fluctuations.

o Energy (fuel, power) costs feed into all parts of trade: transport, and manufacturing, which in
turn affect price competitiveness.

o Increasing number of non-tariff barriers (NTBs), regulatory compliance, export controls.

o Customs, rules of origin, trade facilitation measures important in determining actual trade costs

o Many developing countries are facing high debt burdens, which limit their ability to invest in
trade-infrastructure or absorb shocks.

o Political uncertainty in some countries affected trade policy.

o Uncertainty in investment (FDI) due to shifting trade policies or geopolitical risk

o Use of tech for supply chain visibility, risk management, automation, data analytics, Al to
optimize trade operations.

o A sharp drop in international project finance raises concerns about sustainable development
funding and highlights the need for countries to diversify strategies to attract and sustain
investment.

o Foreign direct investment (FDI) to developing countries fell 2% in 2024, marking a second
consecutive annual decline. The drop in international project finance was particularly sharp,
plummeting 31%. Africa and Asia were hit hard, with nearly 200 fewer announced projects in
Africa and almost 150 fewer in Asia.

2 https://unctad.org/news/foreign-investment-developing-economies-fell-2-2024-marking-second-year-decline
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13.2 World Merchandise trade related factors

Commodity price volatility affected trade in energy, metals, grains.

Freight and logistics disruption: Shipping costs were volatile due to Red Sea and Panama Canal
issues

Regional or bilateral tariffs, export controls, and sanctions influenced trade flows, especially
between major players like the U.S., China, Russian Federation, EU, etc.

Trade restrictive and inward-looking industrial policies increased in many countries, affecting
export-import rules, subsidies, and competitive dynamics.

Trade in critical minerals linked to energy transition (e.g. batteries, renewables) becomes more
strategic; securing supply of such inputs influences trade and investment.

Oil prices and energy geopolitics dominate export trends in certain regions such as gulf
countries

13.3 World Service trade related factors

@)

Digitalization & tech adoption: Explosive growth in digitally deliverable services (IT, cloud,
finance, creative work).

Travel and transport services rebound: Strong demand for business travel and logistics, though
challenged by high costs.

Labor & skills shortages: Especially in transport (e.g., pilots, logistics workers) and IT.

Data regulations & cross-border restrictions: Increasingly influential in digital service trade
(e.g., data sovereignty laws).

Global talent mobility: Immigration rules, visas, and remote work models all shaped service
trade potential.

Growth of digitally delivered services (e-commerce, IT services, digital finance, cloud,
software etc.) boosting service trade.

13.4 Impact factors of OIC merchandise trade in 2024

Commaodity Price Volatility

O

Oil & Gas: OIC Member Countries that are major oil producers (e.g., Saudi Arabia, UAE,
Kuwait, Iran, and Iraq) are impacted by fluctuations in oil prices. The ongoing energy transition
and geopolitical risks (like tensions in the Middle East) play a significant role in the pricing of
petroleum products, which directly affects exports.

Metals & Agriculture: For countries like Indonesia, Tirkiye, Malaysia, and Pakistan,
fluctuations in the prices of commaodities like copper, palm oil, textiles, and rice impact export
revenues. Commodity price swings (both up and down) influence OIC's trade balance.

Geopolitical Instability

O

Conflicts in Syria, Yemen, and tensions around the Persian Gulf, particularly around the Strait
of Hormuz, have affected shipping routes and added volatility to oil prices. This instability
affects the trade flows of member countries in the region.

Countries like Iran, Irag, Yemen, Sudan and Syria continue to face international sanctions,
which limit their ability to engage fully in global trade. U.S. sanctions on Iran, for instance,
impact its trade in both goods (oil) and services.

71



Infrastructure Development & Connectivity

o OIC Member Countries are investing in logistical hubs (e.g., Tiirkiye's position as a trade
gateway between Europe and Asia, UAE's Dubai ports, Malaysia's shipping corridors) to
capitalize on their geographic location for merchandise exports.

o The Africa—Middle East—Asia trade corridor is expanding, with investments in roads, ports, and
rail systems, improving connectivity for goods trade, especially between African and Asian
OIC members.

Regional Trade Agreements (RTA) & Intra-OIC Trade

o The OIC is making efforts to boost intra-member trade through initiatives like the OIC Trade
Preferential System (TPS-OIC), although intra-OIC trade still represents a small share of global
trade. By 2024, progress in implementation of AfCFTA (African Continental Free Trade Area)
and CFTA (Common Market for Eastern and Southern Africa) in parts of Africa is expected to
open new markets for OIC Member Countries.

o Among the OIC Member Countries, Tiirkiye’s role as an intermediary between Europe and the
Middle East/Asia continues to be crucial, especially with its agreements with regional partners.

Manufacturing Growth and Diversification

o Continues like Tiirkiye and Indonesia continue to emerge as manufacturing hubs, especially for
electronics, automotive, and textiles. However, value-added manufacturing remains a challenge
for many OIC Member Countries in Sub-Saharan Africa and South Asia.

o Diversification efforts are crucial for countries like Saudi Arabia and Qatar, who are focused
on Vision 2030 initiatives to reduce dependency on oil exports and grow other sectors like
chemicals, metals, and manufacturing.

Climate Change and Sustainability Pressures

o Trade policies related to green products (e.g., electric vehicles, renewable energy) are creating
new opportunities for some OIC Member Countries, such as Malaysia and Indonesia. However,
environmental challenges—such as droughts, floods, and desertification—can also disrupt
agriculture and infrastructure in many member countries.

o Environmental regulations (e.g., EU's CBAM—Carbon Border Adjustment Mechanism) could
also impact OIC Member Countries' exports of carbon-intensive products like steel, cement,
and chemicals.

13.5 Impact factors on OIC services trade in 2024
Digital Services and Remote Work

o Countries with robust digital infrastructures (e.g., UAE, Saudi Arabia, Tirkiye,
Malaysia) have capitalized on the growth of remote work and digitally delivered
services, such as IT services, consulting, finance, and telemedicine.

o Countries like Pakistan, Bangladesh, and Egypt are emerging as outsourcing hubs for
global services in IT, software development, customer support, and other business
process outsourcing activities.

o The expansion of digital trade agreements (e.g., the Digital Economy Partnership
Agreement (DEPA)) involving countries like Singapore, Chile, and New Zealand may
open new opportunities for OIC members, particularly in digital services.
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Tourism and Hospitality

o Tourism recovery in the OIC region has been strong post-pandemic, especially in Saudi
Arabia (with its Vision 2030 tourism push), UAE, Malaysia, and Tiirkiye.

o The Hajj and Umrah pilgrimage drives services trade, especially for countries like
Saudi Arabia, Pakistan, and Indonesia, where travel, accommodation, and logistics play
key roles.

o The broader Middle East and North Africa (MENA) region benefits from growing
luxury tourism, especially in countries like Egypt, UAE and Qatar.

Financial Services and Islamic Finance

o The growth of Islamic finance continues to be a strong driver of services trade.
Countries like Malaysia, Saudi Arabia, and UAE are global leaders in Sharia-compliant
finance services, including banking, insurance, and investment.

o The establishment of Dubai International Financial Centre (DIFC) and Qatar Financial
Centre strengthens the region's role as a hub for Islamic finance and financial
technology (fintech).

Education and Knowledge Transfer

o Higher education services in countries like Malaysia, Tiirkiye, and UAE continue to
grow as study destinations for students, particularly from other OIC Member Countries
and Sub-Saharan Africa.

o Distance learning and MOOCs (Massive Open Online Courses) are increasingly
offered by universities in Egypt, Tiirkiye, Saudi Arabia, and others, enhancing services
exports in education.

Health Services and Medical Tourism

o The medical tourism sector, particularly in countries like the UAE, Tiirkiye, and
Jordan, is expected to grow. These countries have made significant investments in
healthcare infrastructure, attracting patients from both OIC and non-OIC Member
Countries for specialized medical treatments, surgeries, and wellness retreats.

o Telemedicine services and digital health solutions are also a rising sector within the
OIC Member Countries, particularly for countries with growing tech hubs like Tiirkiye
and UAE.

Regulatory & Trade Barriers

o For services, the digital trade barriers (such as data protection laws, cross-border data
flow regulations) continue to be significant. Countries like Tiirkiye, Saudi Arabia, and
Malaysia are advancing in e-commerce and data protection regulations, which may
impact digital services exports.

o Trade restrictions on financial services (due to sanctions) impact countries like Iran and
Syria, limiting their ability to offer competitive services in the global market.
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Annex 1. TRADE STATISTICS SOURCES

The following international and national databases are mostly utilized in drafting of this outlook and
the statistics and other trade related information are retrieved on 1-20 September 2025.

1.World merchandise trade

https://www.trademap.org/Country SelProduct TS.aspx?nvpm=1%7¢c%7c%7c%7c%7cTOTAL%7c
%7¢c%7¢c2%7¢1%7¢c1%7c1%7c2%7c1%7c2%7c1%7c%7cl (Import by country)

https://www.trademap.org/Country SelProduct TS.aspx?nvpm=1%7c¢%7c%7c%7c%7cTOTALY%7c
%7c%7c2%7c1%7c1%7c2%7c2%7c1%7c2%7c1%7c1%7cl (Export by country)

https://www.trademap.org/Product SelProduct TS.aspx?nvpm=1%7c%7¢%7c%7c%7cTOTAL%7c
%7c%7c2%7c1%7c1%7c2%7c2%7c1%7c1%7c1%7c1%7cl (By product export)

https://www.trademap.org/Product SelProduct TS.aspx?nvpm=1%7c¢%7c%7c%7c%7cTOTAL%7c
%7c%7c2%7¢c1%7c1%7c1%7c2%7c1%7c1%7c1%7c1%7cl (By product import)

https://publications.opec.org/asb/chapter/show/139/2537 (Qil trade)

https://publications.opec.org/asb/chapter/show/139/2549 (Qil prices)

https://www.trademap.org/Index.aspx (Trade merchandise maps)

2.World service trade

https://www.trademap.org/Country SelService TS.aspx?nvpm=1%7c%7c%7c%7c%7c%7¢c%7cS00
%7¢1%7¢c3%7¢c1%7¢c1%7c2%7¢1%7c2%7c1%7c%7cl (Service import by country)

https://www.trademap.org/Country SelService TS.aspx?nvpm=1%7c%7c%7c%7c%7c%7c%7cS00
%7¢c1%7c3%7c1%7c2%7c2%7c1%7c2%7c1%7cl1%7cl (Service export by country)

https://www.trademap.org/Service SelService TS.aspx?nvpm=1%7c%7c%7¢c%7c%7c%7c%7cS00%
7¢1%7¢3%7¢1%7¢2%7c2%7c1%7c5%7c1%7cl%7cl (Export by type of service)

https://www.trademap.org/Service SelService TS.aspx?nvpm=1%7c%7c%7¢c%7c%7c%7¢c%7cS00%
7¢1%7¢3%7¢1%7¢c1%7¢c2%7c1%7c5%7c1%7¢c1%7cl (Import by type of service)
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https://www.trademap.org/Country_SelProduct_TS.aspx?nvpm=1%7c%7c%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c1%7c2%7c1%7c2%7c1%7c%7c1
https://www.trademap.org/Country_SelProduct_TS.aspx?nvpm=1%7c%7c%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c1%7c2%7c1%7c2%7c1%7c%7c1
https://www.trademap.org/Country_SelProduct_TS.aspx?nvpm=1%7c%7c%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c2%7c2%7c1%7c2%7c1%7c1%7c1
https://www.trademap.org/Country_SelProduct_TS.aspx?nvpm=1%7c%7c%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c2%7c2%7c1%7c2%7c1%7c1%7c1
https://www.trademap.org/Product_SelProduct_TS.aspx?nvpm=1%7c%7c%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c2%7c2%7c1%7c1%7c1%7c1%7c1
https://www.trademap.org/Product_SelProduct_TS.aspx?nvpm=1%7c%7c%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c2%7c2%7c1%7c1%7c1%7c1%7c1
https://www.trademap.org/Product_SelProduct_TS.aspx?nvpm=1%7c%7c%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c1%7c2%7c1%7c1%7c1%7c1%7c1
https://www.trademap.org/Product_SelProduct_TS.aspx?nvpm=1%7c%7c%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c1%7c2%7c1%7c1%7c1%7c1%7c1
https://publications.opec.org/asb/chapter/show/139/2537
https://publications.opec.org/asb/chapter/show/139/2549
https://www.trademap.org/Index.aspx
https://www.trademap.org/Country_SelService_TS.aspx?nvpm=1%7c%7c%7c%7c%7c%7c%7cS00%7c1%7c3%7c1%7c1%7c2%7c1%7c2%7c1%7c%7c1
https://www.trademap.org/Country_SelService_TS.aspx?nvpm=1%7c%7c%7c%7c%7c%7c%7cS00%7c1%7c3%7c1%7c1%7c2%7c1%7c2%7c1%7c%7c1
https://www.trademap.org/Country_SelService_TS.aspx?nvpm=1%7c%7c%7c%7c%7c%7c%7cS00%7c1%7c3%7c1%7c2%7c2%7c1%7c2%7c1%7c1%7c1
https://www.trademap.org/Country_SelService_TS.aspx?nvpm=1%7c%7c%7c%7c%7c%7c%7cS00%7c1%7c3%7c1%7c2%7c2%7c1%7c2%7c1%7c1%7c1
https://www.trademap.org/Service_SelService_TS.aspx?nvpm=1%7c%7c%7c%7c%7c%7c%7cS00%7c1%7c3%7c1%7c2%7c2%7c1%7c5%7c1%7c1%7c1
https://www.trademap.org/Service_SelService_TS.aspx?nvpm=1%7c%7c%7c%7c%7c%7c%7cS00%7c1%7c3%7c1%7c2%7c2%7c1%7c5%7c1%7c1%7c1
https://www.trademap.org/Service_SelService_TS.aspx?nvpm=1%7c%7c%7c%7c%7c%7c%7cS00%7c1%7c3%7c1%7c1%7c2%7c1%7c5%7c1%7c1%7c1
https://www.trademap.org/Service_SelService_TS.aspx?nvpm=1%7c%7c%7c%7c%7c%7c%7cS00%7c1%7c3%7c1%7c1%7c2%7c1%7c5%7c1%7c1%7c1

3.01C merchandise Trade

https://www.trademap.org/Country SelProduct TS.aspx?nvpm=1%7c¢%7c6%7c%7c%7cTOTAL%7C
%7¢c%7c2%7¢1%7c1%7c2%7c2%7c1%7c3%7c1%7c1%7cl (Merchandise export)

https://www.trademap.org/Country SelProduct TS.aspx?nvpm=1%7c¢%7c6%7c%7c%7cTOTAL%7c
%7¢c%7c2%7¢1%7c1%7c1%7c2%7c1%7c3%7c1%7c1%7cl (Merchandise import)

https://www.trademap.org/Product SelCountry TS.aspx?nvpm=1%7c¢%7c6%7c%7c%7cTOTAL%7c
%7c%7c2%7¢c1%7c1%7c1%7¢c2%7c1%7c1%7c1%7c1%7cl (By product import)

https://www.trademap.org/Product SelCountry TS.aspx?nvpm=1%7c%7c6%7c%7c%7cTOTAL%7c
%7¢c%7c2%7¢1%7c1%7c2%7c2%7c1%7c1%7c1%7c1%7cl (By product export)

https://www.trademap.org/Country SelProduct TS.aspx?nvpm=1%7c%7c%7c%7c%7cTOTALY%7c
%7¢%7¢c2%7¢1%7c1%7c3%7c2%7¢c1%7¢2%7¢c1%7¢c1%7cl (Trade balance)

https://unctadstat.unctad.org/datacentre/dataviewer/US. TradeMerchTotal (Export, Regions, economies
by development level)

https://unctadstat.unctad.org/datacentre/dataviewer/US. TradeMerchTotal (Import, regions, economies
by development level)

4.0IC service trade

https://unctadstat.unctad.org/datacentre/dataviewer/US.TradeServCatTotal (By country, export)

https://unctadstat.unctad.org/datacentre/dataviewer/US.TradeServCatTotal (By country, import)

Intra-OIC merchandise trade

https://www.trademap.org/Country SelProductCountry TS.aspx?nvpm=1%7c%7c6%7c%7c6%7cTO
TAL%7¢c%7¢c%7¢c2%7¢1%7¢1%7¢c1%7c2%7¢c1%7¢c3%7¢c1%7c1%7cl (Merchandise import)

https://www.trademap.org/Country SelProductCountry TS.aspx?nvpm=1%7c%7c6%7c%7c6%7cTO
TAL%7¢c%7¢c%7c2%7¢1%7¢c1%7¢c2%7c2%7c1%7c3%7¢c1%7c1%7cl (Merchandise export)

https://www.trademap.org/Bilateral TS.aspx?nvpm=1%7c%7c6%7c%7c6%7cTOTAL%7c%7c%7c2
%7¢1%7¢c1%7¢c2%7¢c2%7¢c1%7¢1%7cl%7c1%7cl (By product export)

https://www.trademap.org/Bilateral TS.aspx?nvpm=1%7c%7c6%7c%7c6%7cTOTAL%7c%7c%7c2
%7¢1%7¢c1%7¢c1%7¢2%7c1%7c1%7¢c1%7c1%7cl (By product import)

5.Palestine merchandise and service trade

https://www.pcbs.gov.ps/statisticsIndicators Tables.aspx?lang=en&table id=4297 (Merchandise and
service)

https://www.trademap.org/Country SelProductCountry TS.aspx?nvpm=1%7c275%7c%7c%7c%7cT
OTAL%7c%7c%7¢c2%7¢c1%7c1%7c2%7¢c2%7¢c1%7c2%7c1%7c1%7cl (Exports by country)
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https://www.trademap.org/Country_SelProduct_TS.aspx?nvpm=1%7c%7c6%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c2%7c2%7c1%7c3%7c1%7c1%7c1
https://www.trademap.org/Country_SelProduct_TS.aspx?nvpm=1%7c%7c6%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c2%7c2%7c1%7c3%7c1%7c1%7c1
https://www.trademap.org/Country_SelProduct_TS.aspx?nvpm=1%7c%7c6%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c1%7c2%7c1%7c3%7c1%7c1%7c1
https://www.trademap.org/Country_SelProduct_TS.aspx?nvpm=1%7c%7c6%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c1%7c2%7c1%7c3%7c1%7c1%7c1
https://www.trademap.org/Product_SelCountry_TS.aspx?nvpm=1%7c%7c6%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c1%7c2%7c1%7c1%7c1%7c1%7c1
https://www.trademap.org/Product_SelCountry_TS.aspx?nvpm=1%7c%7c6%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c1%7c2%7c1%7c1%7c1%7c1%7c1
https://www.trademap.org/Product_SelCountry_TS.aspx?nvpm=1%7c%7c6%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c2%7c2%7c1%7c1%7c1%7c1%7c1
https://www.trademap.org/Product_SelCountry_TS.aspx?nvpm=1%7c%7c6%7c%7c%7cTOTAL%7c%7c%7c2%7c1%7c1%7c2%7c2%7c1%7c1%7c1%7c1%7c1
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https://tradingeconomics.com/palestine/exports

6.Intra-OIC service trade (No data available)
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